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COVID-19 pandemisiyle birlikte basili meniilerin yerini QR kod meniiler almaya
baglamistir. Akilli telefonlar, dijital tabletler ve diger elektronik cihazlar araciligiyla
okunabilen QR kod meniiler tiiketicilere hijyenik/saglikli, hizli ve kolay bir deneyim
sunmaktadir. Tiketicilerin bu teknolojiye dayali algi, tutum ve davranigsal niyetlerinin
belirlenmesi miigteri memnuniyeti ve isletme ¢ikarlar1 acisindan 6nemlidir. Caligma,
tiiketicilerin QR kod meniilere yonelik tutumlari, bu meniileri benimseme durumlari, arzu
ettikleri 6zellikler ve gelecekte kullanim niyetlerini incelemektedir. Ayni zamanda kusaklar
aras1 deneyim farklilarin1 ortaya koymaya calismaktadir. Bu dogrultuda goriisme teknigi
kullanilarak 39 tiiketiciden veri toplanmig ve veriler MAXQDA (24.2.0) paket programinda
analiz edilmistir. Bulgular 7 temadan olusmakta olup ana temalar ve kusaklar degiskeni
arasindaki iliskiler, kod matrisi ile incelenmistir. QR kod menii, basili meniiye gore hijyenik
ve saglikli olarak algilanmakta ve 6zellikle Y ve Z kusaginin bu deneyime daha agik oldugu
goriilmektedir. QR kod meniiniin kolay/pratik, hizli ve detayli gibi pozitif 6zellikleri
olmasmin yani sira dikkat gekici bigimde negatif 6zelliklerinin varligina karsin tiiketicilerin
gelecekte kullanim niyetini olumsuz bigimde etkilemedigi ancak teknik agidan gelistirilmesi
gereken ozellikleri oldugu tespit edilmistir.
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With the COVID-19 pandemic, printed menus have been replaced by QR code menus. QR
code menus, which can be read via smartphones, digital tablets and other electronic devices,
offer consumers a hygienic/healthy, fast and easy experience. Determining consumers'
perceptions, attitudes and behavioural intentions based on this technology is important for
customer satisfaction and business interests. This study examines consumers' attitudes
towards QR code menus, their adoption of these menus, their desired features and their
future usage intentions. At the same time, it tries to reveal the differences in experience
between generations. In this direction, data were collected from 39 consumers using the
interview technique and the data were analysed in MAXQDA (24.2.0) package programme.
The findings consist of 7 themes and the relationships between the main themes and the
generations variable were analysed with the code matrix. The QR code menu is perceived
as hygienic and healthy compared to the printed menu, and it is seen that especially
Generations Y and Z are more open to this experience. Although the QR code menu has
positive features such as easy/practical, fast and detailed, as well as remarkably negative
features, it has been determined that it does not negatively affect consumers' intention to
use it in the future, but it has features that need to be developed technically.
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