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Yillar igerisinde yemek yemek fizyolojik bir eylem olmanin 6tesine gegip, kiiltiirel bir unsur haline
gelmigtir. Yiyecekler bulunduklart milletlerin kiiltiiriinii de temsil etmekte, bu yoniiyle de {ilkelerin
yemek kiiltiirleri, kiiltiirlerarasi iletisim ve etkilesim aracina doniismektedir. Giiniimiizde {ilkeler igin
diger iilke halklar1 nezdinde mevcutta var olan dnyargilart yikmak ve yanlis anlasilmalar diizeltmek
o6nem arz etmektedir. Gastrodiplomasiden faydalanan iilkeler, mutfak kiiltiirleri sayesinde diger
iilkelerin halklari iizerinde olumlu bir {ilke imaji yaratmaya caligmaktadir. Bu c¢aligmada Katar,
Birlesik Arap Emirlikleri ve Suudi Arabistan Kralligi 6zelinde Korfez iilkelerinin gastrodiplomasi
uygulamalarimin incelenmesi amaglanmigtir. Derinlemesine literatiir ¢aligmasi sonucu hazirlanan
arastirmada ii¢ tilkenin gegmisten bugiine gastrodiplomasi alanindaki ¢aligmalarina yer verilmis ve bu
caligmalardan hareketle gastrodiplomasi alaninin 6nemi tartisilmistir. Yapilan incelemelerde bilhassa
XXI. yiizy1lin bagindan itibaren oryantalist tasvirlerdeki “Ortadogulu profili” ile 6zdeslesen petroliin
ve “thobe” adi verilen beyaz entarilerin en yaygin olarak goriildiigii Koérfez Bolgesi’nde hem
ekonominin giliglendigi hem de tilkelerin her gegen giin daha fazla turist cekme arayiglar1 6n plana
cikarttiklar1 tespit edilmistir. Calismada misafirperverligi ve kalabalik sofralari ile iinlii olan Korfez
iilkelerinin, yemek ve sofra kiiltiiriine diplomatik temaslarda da olaganiistii 5nem vermeye basladigi
sonucuna ulagilmistir. Yapilan alanyazin taramasinda 6zellikle Korfez bolgesine ve ¢aligma dzelinde
arastirilan ii¢ lilkeye iligkin bilimsel ¢caligmalari sayisinin ¢ok az olmasi ¢aligmay1 6zgiin kilarken,
ayn1 zamanda bu alanda ¢alisma yapmayi diislinenler i¢in de kaynak olacagi 6ngoriilmistiir.
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Over the years, eating has gone beyond being a physiological act and has become a cultural element.
Foods also represent the culture of the nations in which they are found, and in this respect, the food
cultures of countries turn into a means of intercultural communication and interaction. Today, it is
important for countries to break down existing prejudices and correct misunderstandings in the eyes
of the peoples of other countries. Countries that benefit from gastrodiplomacy try to create a positive
country image on the peoples of other countries through their culinary cultures. In this study, it is
aimed to examine the gastrodiplomacy practices of the Gulf countries with a special focus on Qatar,
the United Arab Emirates and the Kingdom of Saudi Arabia. In the research, which was prepared as
aresult of an in-depth literature study, the studies of the three countries in the field of gastrodiplomacy
from past to present were included and the importance of the field of gastrodiplomacy was discussed
based on these studies. In the examinations made, it has been determined that both the economy has
strengthened in the Gulf Region, where oil and white robes called “thobe”, which have been identified
with the “Middle Eastern profile” in orientalist depictions since the beginning of the XXI century, are
the most common, and that the countries have brought to the forefront the search for attracting more
tourists day by day. In the study, it was concluded that the Gulf countries, which are famous for their
hospitality and crowded tables, have started to attach extraordinary importance to food and table
culture in diplomatic contacts. In the literature review, the fact that the number of scientific studies
on the Gulf region and the three countries investigated in the study is very few makes the study
unique, and at the same time, it is envisaged that it will be a resource for those who are considering
to work in this field.
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