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Keywords

Bu caligsma, tiiketim tercihleri ile toplumsal cinsiyet normlar1 arasindaki iliskiyi incelemek
amactyla gerceklestirilmigtir. Caligmada, katilimeilarin cinsiyet, medeni durum, yas grubu,
egitim durumu ve meslek gruplarina bagl olarak yemek kiiltiirii, geleneksel cinsiyet rolleri,
medya etkisi ve tliketim aliskanliklariyla ilgili algilart incelenmistir. Arastirma sonuglari
gelenceksel cinsiyet rollerinin tiiketim tercihleri ile iliskili olarak erkeklerin etkinligini
etkiledigi, kadmlarin yemek pisirme konusunda endiseli oldugu ve medyanimn cinsiyet
temelli stereotipleri siirdiirdigii gibi toplumdaki yaygin diisiinceleri ve algilar
yansitmaktadir. Calismanm bulgulari, cinsiyetle iliskilendirilmis toplumsal normlarin
yemek Kkiiltiiriine etkisini gostermektedir. Katilimcilarin genellikle geleneksel cinsiyet
rollerini kabul ettigi ve kadinlarin ev yemegiyle iliskilendirildigi ve toplumda erkeklerin
yemekle ilgili konularda daha fazla otoriteye sahip oldugu diislinceleri 6ne ¢ikmakla
birlikte, demografik faktorlerin katilimcilarin algilar1 iizerinde etkili oldugunu ortaya
koymustur. Bu analizler, toplumsal normlarin ve beklentilerin bireylerin cinsiyetle ilgili
tutumlarini nasil etkiledigini anlamamiza yardimci olacag: disiiniilmektedir.
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This study was conducted to examine the relationship between consumption preferences
and gender norms. In the study, participants' perceptions of food culture, traditional gender
roles, media influence and consumption habits were examined depending on gender,
marital status, age group, educational status and professional groups. The reflect
widespread thoughts and perceptions in society, such as that traditional gender roles
influence men's activity in relation to consumption choices, that women are anxious about
cooking, and that the media perpetuates gender-based stereotypes. The findings show the
impact of social norms associated with gender on food culture. Although the opinions that
the participants generally accepted traditional gender roles and that women were associated
with home cooking and that men had more authority in food-related matters in society came
to the fore, it was revealed that demographic factors had an impact on the participants'
perceptions. It is thought that these will help us understand how social norms and
expectations affect individuals' attitudes about gender.
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