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Makale Ge¢misi 0Oz

Gonderim Tarihi: 08.12.2023 Degisim ve yenilik olgusu, yasamimizin her alaninda var olan ve sonsuz olarak devam eden
olgulardir. Bu iki olgu her sektorii etkiledigi gibi yiyecek icecek sektoriinii de biiytik dlciide

Kabul Tarihi: 21.03.2024 etkilemektedir. Yiyecek-igecek sektorii yenilige agik olsa da tiiketicilerin hepsi yenilige agik

degildir. Yeni gidalara agik olmama durumu yiyecekte yenilik korkusu (gida neofobisi)
olarak adlandirilmaktadir. Bu ¢alisma kapsaminda Uzak Dogu restoranlarinda ¢alisan Tiirk
bireylerin gida neofobi diizeylerinin degiskenlere gore belirlenmesi amaglanmistir. Bu
Gida neofobisi kapsamda Istanbul ve Bodrum’da Uzak Dogu restoranlarinda calisan 168 bireye
. ulagilmistir. Arastirmada nicel aragtirma yontemlerinden yararlanilmistir ve veri toplama
Uzak Dogu araci olarak anket formu kullanilmigtir. Katilimcilara toplam 10 tanimlayici soru ve 11 tane
Beslenme de gida neofobisiyle dogru ya da ters orantili olan ifadeler yoneltilmistir. Elde edilen verilere

carpiklik-basiklik, frekans, t-testi ve varyans analizi uygulanmistir. Betimleyici istatistiklere

gore bireylerin yas degiskenine gore anlamli farklilik tespit edilmistir (p<0,05). Calismada

yer alan diger degiskenlere gore gida neofobisi kapsaminda anlamli bir farklilik ortaya

Anahtar Kelimeler

¢ikmamustir.
Keywords Abstract
Food neophobia Change and innovation are phenomena that exist in every area of our lives and continue

indefinitely. These two phenomena affect every sector as well as the food and beverage

Far East sector to a great extent.Although the food and beverage sector is open to innovation, not all
Nutrition consumers are open to innovation. The state of not being open to new foods is called fear
of innovation in food (food neophobia). Within the scope of this study, it is aimed to
Makalenin Tiirii determine the food neophobia levels of Turkish individuals working in Far Eastern
restaurants according to variables. Within this scope, 168 individuals working in Far
Arastirma Makalesi Eastern restaurants in Istanbul and Bodrum have been reached. Quantitative research

methods were used in the research and the questionnaire form was used as a data collection
tool. A total of 10 descriptive questions and 11 statements that are directly or inversely
proportional to food neophobia were asked to the participants. Skewness-kurtosis,
frequency, t-test and variance analysis were applied to the obtained data. According to
descriptive statistics, a significant difference was found according to the age variable of
individuals (p<0.05). There was no significant difference in the scope of food neophobia
according to other variables.
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