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Makale Ge¢misi 0Oz

Gonderim Tarihi: 01.12.2023 Calisma, sef imaj1 kavramina iliskin literatiirdeki boslugu doldurmay1 ve gdstergebilim
analizi ile farkli bir bakis agic1 yaratarak mevcut literatiire katki saglamay1 amaglamaktadir.

Kabul Tarihi: 13.03.2024 Bu ¢ercevede, sef imajina iligkin pek ¢ok farkli gostergenin yer aldigi “The Menu” filmi

Barthes’n gostergebilim kuramindan yararlanarak nitel bir arastirma yaklasimriyla
incelenmekte ve elde edilen bulgular 1s18inda bir model Snerisinde bulunmaktadir. Elde

Anahtar Kelimeler edilen bulgulara gore sefin taninirlik diizeyi, yenilik ve yaraticilik siireci, restoranin imaji,

Sef imaj1 sefin bilgi, beceri ve basarisi sef imajinin olusumunda etkili degiskenlerdir. Sef imaj1 ise

. . tilketici ve igletme yoniinden farkli degiskenler lizerinde bir etki yaratma potansiyeli
Gostergebilim L

tagimaktadir. Bunun yani sira ¢aligmanin sonuglari sef imaj1 alaninda yapilmis ¢alismalarin

Gastronomi siirli olmasima karsin pratikte dnemli bir etkiye sahip oldugunu tartismaktadir. Caligma

sonunda teorik ve pratik oneriler sunulmaktadir.

Keywords Abstract

Chef image The study aims to fill the gap in the literature regarding the concept of chef image and to

Semiotics contripute to .the existing Iiteragure by creating a differenft perspectiye With_ se.miotic
analysis. In this context, the movie "The Menu", which contains many different indicators

Gastronomy related to the image of the chef, is examined with a qualitative research approach, making
use of Barthes' semiotic theory, and a model is proposed in the light of the findings.

Makalenin Tiirii According to the findings, the chef's level of recognition, innovation and creativity process,
the image of the restaurant, the chef's knowledge, skills and success are effective variables

Arastirma Makalesi in the formation of the chef image. The chef image has the potential to have an impact on

different variables for the consumer and the business. In addition, the results of the study
argue that although the studies conducted in the field of chef image are limited, they have
a significant impact in practice. At the end of the study, theoretical and practical suggestions
are presented.
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