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Diinyadaki sosyo-ekonomik, teknolojik gelismeler turistlerin tiiketim aligkanliklarindaki
degisimi de beraberinde getirmistir. Turistlerin degisen tiiketim aligkanliklariyla birlikte
yoresel ve geleneksel iirlinler 6n plana ¢ikmaya baslamistir. Dolayistyla cografi isaret ile
tescilli yoresel mutfak iiriinleri turistler agisindan 6nemli hale gelmistir. Cografi isaretlerin,
yoresel {irtinlerin korunmasi, tanitilmasi ve turizm {irliniine doniigmesinde Snemli rolii
bulunmaktadir. Bu baglamda arastirmanmn amact Giineydogu Anadolu Bolgesi'ne gelen
ziyaretcilerin cografi igaretli yoresel mutfak iiriinlerini bilme durumlarini tespit etmek, ayni
zamanda cografi igaretli yoresel mutfak iiriinlerinin turistlerin destinasyon se¢iminde etkili
olup olmadigini belirlemektir. Bu amagla 2019 yilinda Giineydogu Anadolu Bolgesi’ni
ziyaret eden 830 yerli turistten anket formu ile veri toplanarak, analiz edilmistir. Caligmanin
bulgularina gore Giineydogu Anadolu Bolgesindeki illerin sahip oldugu cografi isaretli
yoresel mutfak iriinlerinin bilinirlik diizeyinin diisiik oldugu ve her ilin birkag cografi
isaretli yoresel mutfak iriinii ile on plana ¢iktig1 tespit edilmistir. Ayrica Giineydogu
Anadolu Bolgesi’ne gelen yerli turistlerin illere ait cografi isaret ile tescilli yoresel mutfak
irtinlerine yonelik tutumlarinin, onlari destinasyon se¢imini %67,7 oraninda etkiledigi
sonucuna ulagilmistir.
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Socio-economic and technological developments in the world have changed the
consumption habits of tourists. With this change, local culinary products registered with
geographical indication have become important for tourists. The aim of the research is to
determine whether visitors to the Southeastern Anatolia Region know about geographically
indicated local cuisine products and to determine whether geographically indicated local
cuisine products are effective in tourists' destination selection. For this purpose, data was
collected and analyzed using a survey form from 830 domestic tourists who visited the
Southeastern Anatolia Region in 2019. In the study, it was determined that the awareness
level of geographically indicated local cuisine products of the provinces in the Southeastern
Anatolia Region is low, and each province stands out with a few geographically indicated
local cuisine products. It has been concluded that the attitudes of domestic tourists coming
to the Southeastern Anatolia Region towards local culinary products registered with
provincial geographical indications affect their destination choice by 67.7%.
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