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Sokak Lezzetlerine Yénelik Tutumun Kugaklara Gére Incelenmesi: Istanbul Ornegi

(Investigation of Attitude to Street Flavors According to Generations: The Case of Istanbul)
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Makale Ge¢misi 0Oz

Gonderim Tarihi: 01.06.2023 Sokak lezzetlerinin gesitliligi, kolay erisilebilirligi, uygun fiyati, hizli olmasi gibi pek ¢ok
nedenlerle toplumda her kesim tarafindan ¢okca tercih edildigi bilinmektedir. Bu

Kabul Tarihi: 22.11.2023 arastirmanin amaci, sokak lezzetlerine yonelik tutumun X, Y ve Z kusaklari acgisindan

farklilik gosterip gostermedigini incelemek, tercih edilen sokak lezzetlerini belirlemek ve
ne tlr sokak lezzetlerinin hangi kusaklar tarafindan ne derece tercih edildigini ortaya
koymaktir. Bu amag¢ dogrultusunda veriler hazirlanan 6lgek araciligi ile kolayda drnekleme
Gastronomi teknigi kullanilarak elde edilmistir. Elde edilen verilere frekans analizi, faktor analizi, t-testi
ile ANOVA testleri uygulanmustir. Yapilan faktor analizine gore; hijyen, haz alma, parasal
deger, hizmet kalitesi, kolaylik ve sosyallesme olmak iizere toplam alt1 boyut belirlenmistir.
Sokak lezzetleri Aragtirma sonuglarina gore hijyen boyutunda kusaklara gére anlamli bir farklilik bulunmaz
iken, haz alma, parasal deger, hizmet kalitesi, kolaylik ve sosyallesme boyutlarinda

Anahtar Kelimeler

Yiyecek igecek

Kusaklar kusaklara gore anlaml farkliliklarin oldugu tespit edilmistir. Buna goére hizmet kalitesini,
parasal degeri ve kolayligi Z kugaginin X kusagina gore daha fazla 6nemsedigi soylenebilir.

Keywords Abstract

Gastronomy It is known that street flavors are preferred by all segments of the society for many reasons

such as diversity, easy accessibility, reasonable price and speed. The aim of this research is
to examine whether the attitudes towards street tastes differ in terms of X, Y and Z
Street delicacies generations, to determine the preferred street tastes and to reveal what kind of street tastes
are preferred by which generations. For this purpose, the data were obtained by using the
convenience sampling technique through the prepared scale. Frequency analysis, factor
analysis, t-test and ANOVA tests were applied to the obtained data. According to the factor
analysis made; A total of six dimensions were determined as hygiene, pleasure, monetary

Food and beverage

Generations

Makalenin Tiirii value, service quality, convenience and socialization. According to the results of the
. research, while there is no significant difference according to the generations in the hygiene
Arastirma Makalesi dimension, it has been determined that there are significant differences according to the

generations in the dimensions of pleasure, monetary value, service quality, convenience
and socialization. Accordingly, it can be said that the Z generation cares more about the
service quality, monetary value and convenience than the X generation.
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