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Bu calisma Alanya ilgesine gelen Rus, Alman, Ingiliz ve Polonyal turistlerin finansal
memnuniyet, finansal tavsiye, finansal yetenek ve tavsiye etme niyetleri arasindaki iliskide
sosyal medya kullanimmin diizenleyicilik roliinii incelemektedir. Arastirma amacina
ulasmak icin Alanya’ya gelen 261 turiste Almanca, Rusca, Ingilizce ve Lehce olmak iizere
dort farkli dilde anket dagitilmistir. Verilerin analizinde dogrulayict faktdr analizi,
korelasyon analizi ve regresyon analizinin yani sira Heyes Model 59 testinden
yararlanilmistir. Iki farkli modelde Model 59 sonuglari raporlanmis aracinin diizenleyicisi
sonuglar1 elde edilmistir. Arastirma sonucunda finansal tavsiyenin finansal yetenekler
araciligiyla tavsiye etme niyetine etkisini 6l¢en model anlamli bulunmustur. Ayrica finansal
tavsiyenin finansal yetenekler araciligiyla tavsiye etme niyeti arasindaki iliskide sosyal
medyanin giiglii bir diizenleyici rolii bulunmustur. Bununla birlikte finansal memnuniyetin
finansal yetenekler araciligiyla tavsiye etme niyetine etkisini 6lgen model anlamli ¢iksa bile
sosyal medyanin diizenleyiciligine rastlanmamistir. Arastirmada son olarak finansal tavsiye
almanin finansal memnuniyeti artirdigt sonucuna ulasiimistir.

Abstract

Financial satisfaction
Financial advice

Financial capability
Recommendation intention

Social media

Makalenin Tiirii

Arastirma Makalesi

* Sorumlu Yazar

This study examines the moderating role of social media in the relationship between
financial satisfaction, financial advice, financial capabilities, and the intention to
recommend among Russian, German, English, and Polish tourists visiting the Alanya
district. To achieve the research objective, surveys were distributed in four different
languages (German, Russian, English, and Polish) to 261 tourists visiting Alanya.
Confirmatory factor analysis, correlation analysis, regression analysis, and Heyes Model
59 test were utilized for data analysis. Model 59 results were reported in two different
models, and the moderator results were obtained. The research found that the model
measuring the impact of financial advice on the intention to recommend through financial
capabilities was significant. Additionally, a strong regulatory role of social media was
identified in the relationship between the intention to recommend through financial
capabilities and financial advice. Furthermore, although the model measuring the impact of
financial satisfaction on the intention to recommend through financial capabilities was
significant, no moderation by social media was observed. Finally, the research concluded
that receiving financial advice contributes to increasing financial satisfaction.
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