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Anahtar Kelimeler Oz

Toplumlarin yiyecek-igecek kiiltiirlerini yansitan gastronomi, diinyada hizla
Gastronomi, degisen turist taleplerinde 6nemli bir yere sahiptir. Bu dogrultuda alternatif turizm
Kiiltiir, faaliyetleri i¢in g¢ekicilik unsuru yiiksek olan gastronomi turlari, yiyecek-igecek
Destinasyon Pazarlamasi, kiiltirlerinde siirdiiriilebilirligin saglanarak gelecek kusaklara aktarilabilmesine
Destinasyon Cekiciligi destek olmaktadir. Ayrica yogun rekabet ortaminda destinasyonlarin farkliliklarini

mutfak kiiltiirleriyle ortaya koyabilmesi, destinasyonun daha giiclii temeller
iizerinde pazarlanmasina yardimct olmaktadir. Bu baglamda arastirmanin
konusunu, hazirlanan rotalar dogrultusunda Tirkiye’de uygulanan gastronomi
turlar1 olusturmaktadir. 3 Subat 2015- 18 Mart 2015 tarihleri arasinda yapilan web
tabanli tarama sonucu, Tiirkiye’de mevcut gastronomi turlariin rotalart analiz
edilmis olup, alternatif rota onerilerinde bulunulmustur.

Keywords Abstract

Gastronomy reflecting the food and beverage cultures of societies has an
Gastronomy, important place in rapidly changing demands of tourists in the world. In this
Culture, direction gastronomy tours being high attractiveness for alternative tourism
Destination Marketing, activities are supporting the transfer to future generations of food and beverage
Destination Attractiveness. cultures ensuring the sustainability. Also, culinary cultures help destination

marketing on a stronger foundation in order to reveal differences of destinations.
In this context, the subject of this research is gastronomy tours applied in Turkey.
After the result of web-based screening researched between the dates of 3
February 2015-18 March 2015, current gastronomy tour routes in Turkey has been
analyzed and made suggestions of alternative routes.
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