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Keywords

Marka kimlik unsurlari  destinasyonlarin  rekabetgi  {stiinliigiinii  ortaya
¢ikarmaktadirlar. Destinasyonlarin birgok farklt marka kimlik unsuru olabilmektedir.
Bu kapsamda gastro turizmi marka kimliginin belirleyici 6zelliklerinden birisi olarak
oOnerilebilir. Destinasyonu olusturan 6zellikler ayn1 zamanda destinasyonun kendisi
olabilecegi gibi gastro turizmi adi altinda boyutlanabilecegini de goéstermistir.
Destinasyonlarin hizli tiiketimi ile beraber insanlarin yeni destinasyon dzelliine sahip
turizm hareketliliginden faydalanma diisiinceleri, yeni arayislari baglatmistir. Bu
anlayls sonunda destinasyonu olusturan alt Ozellikler zamanla daha fazla ilgi
gormesiyle, asil destinasyonu destekleyici ve hatta 6ne ¢ikan bir rol sergilemis, adeta
destinasyonla ozdeslesmistir. Bu calismada Egirdir destinasyonunun gastronomi
kimlik unsurlarinin belirlenmesi amaglanmistir. Destinasyonu ziyaret eden yerli ve
yabanci turistler dogal destinasyonun ¢iktilari olan gol levregi, sazan dolma, kurma
balik ve yaprak sarmayi destinasyon ile 6zdeslesik olarak tiiketmistir. Yerli turist
olarak bahsedilen hareketlilikler de neredeyse destinasyon hareketliliginin baslangic
sebebini olusturmustur. Calismada gastro odakli turizm hareketliligi yorenin
gastronomi kimligini olusturdugu sonucundan bahsedilebilir.
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Brand identity elements reveal the competitive advantages of destinations.
Destinations may have many different elements of brand identity. In this context,
gastro tourism can be recommended as one of the defining characteristics of the brand
identity. The features that form destination can also be the destination itself but they
can also be seen under gastro tourism. Along with the rapid consumption of
destinations, the thought of benefiting from tourism mobility that has new destination
features has launched new research. Because of this understanding, sub-features
forming the destination began to see more interest over time, and these sub-
features have demonstrated a role in supporting the real destination even highlighting,
and they have also become synonymous with almost destination. This study aimed to
determine the gastronomic identity elements of Egirdir destination. The domestic and
foreign tourists visiting the destination have consumed both the destination and the
outputs of the natural destination together such as lake perch, stuffed carp, fish pickled
and stuffed grape leaves. Mobility that is known as domestic tourists has been almost
the first reason for the the destination mobility. In this study the result which gastro-
based tourism mobility has shaped region's gastronomic identity can be mentioned.
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