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Keywords

Turizm endiistrisi ve bu endiistri altinda yer alan alt sektorler her gecen giin hizla biiyiimekte ve gesitlilik
kazanarak farkli tipteki miisterilere yeni mal ve hizmetler sunmaktadir. Bu baglamda son yillarda 6nemli
derecede ilgi gormeye baglayan yerel lezzetler, turistlerin yeni destinasyonlar kesfetmelerinde 6ncii motivasyon
araglarindan birisi haline gelmistir. Birgok arastirma, turistlerin yenilik arayislarmin arkasinda yatan nemli
unsurlardan birisinin de yeni ve O6zgilin lezzetler arayisi oldugunu ortaya koymaktadir. Bu gelismelerden
hareketle, yiyecek ve igecek anlaminda birgok cografi isarete ve 6zgiin lezzete sahip olan Mersin ve Hatay
sehirlerine gelen ziyaretcilerin yoresel lezzet deneyimlerine iligkin gorligleri bu arastirma kapsaminda
incelenmistir. Bu ¢aligmada yalnizca olumsuz deneyime sahip olan katilimeilarin goriisleri degerlendirmeye
almmistir. Tripadvisor.com internet sitesinde 01.01.2014 ile 23.02.2015 tarihleri arasinda, deneyim yasadiklar1
isletmelere 3 ve altinda puan vererek, olumsuz yorumlar yazan miisterilerin yorumlari igerik analizi yontemiyle
incelenmistir. Caligmanin 6rneklemi Mersin’de 16 igletme-38 yorum, Hatay’da 19 isletme 47 yorum olmak
iizere toplam 35 igletme ve 85 yorumdan olusmaktadir. Alanyazina gore yoresel yiyecekler sunan igletmeler ile
ilgili sikayetlerin sirasiyla en fazla “yemek ile ilgili sorunlar”, “hizmet sunumu ve personel ile ilgili sorunlar” ve
“diger sorunlar” boyutlarinda bir araya geldigi anlagilmaktadir. Bu boyutlar altinda yer alan sikayetlerin, lezzet,
personelin tutumu, gida 6zgilinliigii ve adil fiyat sorunlar1 nedeniyle ortaya ¢iktig1 anlagilmaktadir. Arastirma
teorik ve uygulayicilara yonelik ¢iktilara ek olarak gelecekte yapilmasi dnerilen ¢alisma konularmin belirtilmesi
ile sonlandirilmugtir.
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Tourism industry and the sub-sectors involved in this industry have been growing rapidly day by day and
providing new goods and services for the different type of customers by getting diversified. In this context, local
tastes, attracting considerable interest, have become crucial motivation agents in discovering new destinations
for the visitors. Plenty of studies have revealed that one of the underlying causes of novelty seeking is the desire
for experiencing new and authentic tastes. From this point of view, local food experience of visitors visiting
Mersin and Hatay, which are famous with authentic and unique tastes and have geographical indication, have
been taken into consideration in this research. However, within the scope of the research, only responses of
participants who had unfavorable experience during the consumption have been received for consideration. By
the content analysis method, customer’s negative responses in the light of three or below evaluation score
representing perceived service experience between the dates 01.01.2014 and 23.02.2015 through
www.tripadvisor.com. Accordingly, sample of the study is composed of 35 restaurants 85 responses, 16
business-38 responses from Mersin and 19 business- 47 responses in Hatay. As a result of coding certain
concepts, which are defined through literature review, complaints about local food restaurants have been
identified as “food related problems”, “service delivery and personnel related problems” and “other problems”
respectively. Complaints taking apart under these factors have been principally originated from “taste”,
“personnel behaviors”, “authenticity” and “value for money” problems. The paper has been concluded with
suggestions for future research in addition to implications for theoreticians and practitioners.
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