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Fiyatlama yontemleri Restoran isletmelerinde maliyete doniik fiyatlandirma yodntemlerine genelde maliyet

Restoran fonksiyonun bilinmesi, uygulama kolayligi, basitligi gibi nedenlerle siklikla
Alkol bagvurulabilmektedir. Bu ¢alismada, Mersin sehir merkezinde faaliyet gosteren ve alakart
servis yapilan restoranlarda alkollii igeceklerden en c¢ok satilan raki fiyatlarinin
belirlenmesinde dikkate alinan faktorler belirlenerek en ¢ok hangi fiyatlama ydntemini
Mersin tercih ettikleri ya da dikkate aldiklar1 saptanmaya calisgtlmigtir. Ayrica, literatiirde
vurgulanan fiyatlama yontemlerinin ve kullanilma nedenlerinin, isletmelerin pratikteki
uygulamalariyla Ortiistip Ortiismedigi incelenmistir. Arastirmada veriler, goriisme
yontemiyle toplanmustir. Mersin 11 Kiiltiir ve Turizm Miidiirliigiiniin internet sitesinde yer
alan yeme-igme tesislerinden Mersin sehir merkezinde olanlar, ¢alisma evreni olarak
kabul edilmis olup; elde edilen listede 23 restoranin oldugu gorilmiistiir. 2-4 Mart 2015
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tarihleri arasinda goriismeyi kabul eden 16 restoran yoneticisi ile yiiz yilize goriistilmiistiir.
Caligma amacina bagli olarak raki fiyatlarimin tespitinde nelerin dikkate alindig:
sorgulanmuistir.

Keywords Abstract

Pricing is the only element of marketing mix which provides income. Therefore, pricing is
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critically important for businesses. Pricing methods have been listed as cost, competition

Restaurant and demand-based pricing. Restaurant businesses generally prefer cost-based pricing
methods. It is considered as cost-plus pricing, factor pricing and break-even point among
Alchol cost-based pricing. Cost-based pricing methods can be applied frequently for reasons

generally such as knowing the cost function, simplicity and ease of implementation. In this

study, it is tried to determine the factors which are taken into consideration for

Mersin determining prices of the most selling Raki among alcoholic beverages in the restaurants
where operate in Mersin city center and have a la carte service. Data were collected via
interview method.
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