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Keywords

Bu ¢alismanin ana amaci turistlerin Douro Vadisi’ne iligkin alg1 ve begeni diizeylerini
belirlemektir. Bu ¢ergevede 2015 yili Nisan ve Mayis aylarinda Douro Vadisi’ni
ziyaret eden turistlere yonelik bir arastirma gerceklestirilmistir. 267 turistin katildig:
arastrma 2015 yili Mayis ayinda tamamlanmgtir. Aragtirma sonuglar (t-test ve
Anova analizleri) turistlerin Douro Vadisi’yle iligkili 4 adet faktor grubuna yonelik
alg1 ve begeni diizeyleri arasinda istatistiksel agidan anlamli farkliliklar oldugunu
ortaya koymustur.
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This study aims to measure the perceptions and satisfaction of tourists about the
Douro Valley. Tourists, visiting the Douro Valley between April and May in 2015,
were included in the research. At the end of the survey completed inMay 2015, a total
of 267 completed questionnaires were returned. Research results (t-test and a Anova
tests) do indicate that there are statistical differences between the perceptions and
satisfaction levels of tourists with 4 research factor groups.
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