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Mukbang Videolarinin Olusturdugu Motivasyonlar Uzerine Bir Aragtirma ( Rescarch

on Motivations Generated by Mukbang Videos)
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Makale Ge¢misi Oz

Gonderim Tarihi: 05.05.2023 Bu ¢aligmada gliniimiizde son derece popiiler olan mukbang videolarinin bireyler {izerinde
olusturdugu motivasyonlarin belirlenmesi amaglanmigtir. Arastirmanin  6rneklemini

Kabul Tarihi: 26.06.2023 Eskisehir’ de yasayan ve mukbang videolari izleyen bireyler olusturmaktadir. Katilimeilarin

belirlenmesi asamasinda her gériisme baslangicinda bireylere sosyal medyada bu videolari
izleyip izlemedikleri sorulmus olup izlemeyenler arastirmaya dahil edilmemistir.
Katilimeilarin belirlenmesi igin basit rastgele 6rneklem yontemi kullanilmistir. Mukbang
Mukbang videolart izleyen 20 kigiye ulasilmistir. Arastirmada veri toplama araci olarak yari
yapilandirilmis 9 sorudan olusan goriisme formu kullanilmistir. Gortismeler 10 - 25 Nisan
2023 tarihleri arasinda gerceklestirilmis olup, 15-28 dakika arasinda siirmiistiir. Verilerin
ASMR ¢coziminde nitel veri analizi yontemlerinden betimsel analiz yontemi kullanilmustir.
Yapilan analizler sonucunda mukbang videolarmin olduk¢a ilgi gordiigii, birgok
katilimcinin bu videolar rutin bir sekilde izledigi ve hayatina adapte ettigi tespit edilmistir.
Dahasi yayin esnasinda tiiketilen yiyecek miktarinin fazlaligi, fenomenin karsisinda yer alan
yemegi bitirme hiz1 ya da kendi yemek kiiltiiriimiizde yer almayan yiyeceklerin tiikketilmesi
katilimcilarda saskinlik, hayret ve soka girme gibi duygular uyandirmaktadir. Bulgular
dogrultusunda ayrica mukbang videolarinin rutin yemek yeme aligkanliklari tizerinde bir
etkisi oldugu belirlenmistir. Katilimcilarin mukbang videolarini izledikleri esnada
kendilerini tok hissetmelerine ragmen istahlarinin arttig1 ve fast-food yeme veya restorana
gitme egilimlerinin olustugu sonucuna varilmistir.

Anahtar Kelimeler
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Keywords Abstract

Mukbang It is aimed to determine the motivations of mukbang videos, which are extremely popular
today, on individuals in this study. The sample of the research consists of individuals living
in Eskisehir and watching mukbang videos. Individuals were asked whether they watched
ASMR these videos on social media during the determination of the participants, at the beginning
of each interview, and those who has not watched, were not included in research. Simple
random sampling method was used to determine the participants. 20 participants who
watched mukbang videos were reached. Individuals were coded as K1 - K20. In the

Motivasyon

Makalenin Turd research, a semi-structured interview form consisting of 9 questions was used as a data
) collection tool. The interviews were held between the dates 10 - 25 April 2023 and lasted
Arastirma Makalesi between 15-28 minutes. Descriptive analysis method, one of the qualitative data analysis

methods, was used in the analysis of the data. As a result of the analysis, it has been
determined that mukbang videos attract a lot of attention, and many participants watch these
videos routinely and adapt them to their lives. Moreover, the excess amount of food
consumed during the broadcast, the speed of finishing the meal in the face of the
phenomenon, or the consumption of foods that are not included in our own food culture
evoke feelings of surprise, amazement and shock in the participants. In line with the
findings, it was also determined that mukbang videos has an effect on routine eating habits.
It was concluded that although the participants felt full while watching the mukbang videos,
their appetite increased and they had a tendency to eat fast-food or go to the restaurant.
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