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Kiiresel bir tehdit haline gelen gevre sorunlari, birgok alanda oldugu gibi turizm sektdriiniin
de gelecegini olumsuz yonde etkilemektedir. Turizm sektoriinde ¢evresel sorunlari en aza
indirgeyebilmek adina birtakim g¢evreye duyarli faaliyetler uygulanmaktadir. Cevreye
duyarli konaklama isletmelerine verilen yesil yi1ldiz belgesi, bu uygulamalar arasindaki en
onemlilerinden biridir. Bu ¢alisma, yesil y1ldizli otel uygulamalarinin, miisteriler tarafindan
nasil algilandigimin belirlenmesi amaciyla yapilmistir. Bu ¢alismada nitel arastirma
yontemlerinden goriisme yontemi kullanilmistir. Bu amag dogrultusunda, Nevsehir’de yer
alan yesil yildizli bir otelin miisterileriyle goriigiilmiistiir. Arastirma kapsaminda 26
katilimcrya ulasilmis ve 6nceden hazirlanmig yart yapilandirilmis goriisme formu dahilinde
goriismeler gerceklestirilmistir. Bu dogrultuda elde edilen veriler, betimsel analiz
yontemiyle coziimlenmistir. Elde edilen bulgular kapsaminda yesil yildizin, otel
miisterilerinin algilarinda olumlu bir imaj yaratti§1 sonucuna ulasilmistir. Ayrica arastirma
sonuglari, otel misterilerinin yesil yildizli bir otelde konakladiktan sonra seyahatlerine
bakis acgilarinda farklilik oldugunu gostermektedir. Cogunlukla, miisterilerin bir sonraki
seyahatlerinde yesil yildizlt otelleri tercih edecegine dair goriislere ulagilmistir. Bununla
birlikte arastirma sonuglari, yesil yildizli otellerin en biiyiik eksiginin reklam ve tanitim
faaliyetleri oldugunu gostermektedir. Misterilerin yesil y1ldizli oteller hakkinda bilgi sahibi
olmasi halinde tercihini ¢evreye duyarli otellerden yana kullanacagi tespit edilmistir.
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Environmental problems, which have become a global threat, negatively affect the future
of the tourism sector, as in many areas. In the tourism sector, some environmentally
sensitive activities are implemented in order to minimize environmental problems. The
green star certificate given to environmentally sensitive accommodation establishments is
one of the most important of these applications. This study was conducted to determine
how green star hotel applications are perceived by customers. In this study, the interview
method, one of the qualitative research methods, was used. For this purpose, the customers
of a green star hotel in Nevsehir were interviewed. Within the scope of the research, 26
participants were reached and interviews were conducted within the pre-prepared semi-
structured interview form. The data obtained in this direction were analyzed by descriptive
analysis method. Within the scope of the findings, it was concluded that the green star
creates a positive image in the perceptions of hotel customers. In addition, the results of the
research show that hotel customers differ in their perspectives on their travels after staying
in a green star hotel. Mostly, it has been reached that the customers will prefer green star
hotels in their next trips. However, the results of the research show that the biggest
shortcoming of green star hotels is advertising and promotion activities. It has been
determined that if the customers have information about green star hotels, they will prefer
environmentally friendly hotels.
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