Journal of Tourism and Gastronomy Studies, 2023, 11 (2), 1008-1028

JOURNAL OF TOURISM AND GASTRONOMY STUDIES

ISSN: 2147 — 8775

Journal homepage: www.jotags.net

fce Doniik ve Disa Doniik Turistlerin Yiyeceklere Yonelik Neofobik ve Neofilik

Egilimleri (The Neophobic and Neophilic Tendencies of Psychocentric and Allocentric

Tourists Towards Food)

* Seren BAYDAN (;AGMAN W, Semra AKTAS POLAT b
a]stanbul Medeniyet University, Faculty of Tourism, Department of Gastronomy and Culinary Arts, Istanbul/Tiirkiye
b Istanbul Medeniyet University, Faculty of Tourism, Department of Tourism Management, istanbul/Tiirkiye

Makale Ge¢cmisi

Oz

Gonderim Tarihi: 28.04.2023

Kabul Tarihi: 12.06.2023

Anahtar Kelimeler

Yiyecek neofobisi
Yiyecek neofilisi
Ice doniiklik
Disa doniikliik

Keywords

Bu ¢alismanin amaci disa doniik (allocentric) ve igce doniik (psychocentric) turist tipolojileri
ile bireylerin yiyeceklere karsi neofobik veya neofilik egilimleri arasindaki iligkiyi
incelemektir. Bu amag¢ dogrultusunda gerceklestirilen caligma bir alan arastirmasidir.
Caligmanin 6rneklemini 18 yas ve iizeri, sosyal medya platformlarindaki seyahat gruplarina
liye olan bireyler olusturmaktadir. Cevrimigi olarak olusturulmus soru formlari,
katilimcilara sosyal medya platformlari tizerinden link paylasilarak iletilmis ve veriler bu
sekilde toplanmustir. Elde edilen veriler sonucunda ige doniik kisilik 6zelligine sahip
bireylerin yiyecekler konusunda neofobik egilim sergiledigi bulunmustur. Aragtirmanin bir
diger 6nemli ve sasirtict sonucu ise disa doniik kisilik 6zelligi ile yiyeceklere yonelik
neofilik egilim sergileme durumu arasinda var olan anlaml ancak negatif yondeki iliskidir.
Yemegin, turizm acisindan 6nemli bir ¢ekim unsuru oldugu diisiiniildiigiinde tim turizm
paydaslarinin konuya yonelik stratejiler gelistirmesi elzemdir. Bu sebeple hem disa doniik
hem de ige doniik turistleri cezbedebilmek amaciyla yemeklerde asina olunanin ve
gelenekselin yeni ile harmanlanmasi 6nerilmektedir.

Abstract

Food neophobia
Food neophilia
Allocentric

Psychocentric

Makalenin Turi

Arastirma Makalesi

* Sorumlu Yazar

The purpose of this study is to examine the relationship between allocentric and
psychocentric tourist typologies and individuals' neophobic or neophilic tendencies towards
food. The study is conducted as a field research and the sample of the study consists of
individuals who are 18 years and older and are members of travel groups on social media
platforms. Online survey forms created on Google Forms were shared with the participants
via social media platforms and the data was collected in this way. The results of the study
showed that individuals with psychocentric personality traits exhibited neophobic
tendencies towards food. Another important and surprising finding of the study is the
significant but negative relationship between allocentric personality traits and neophilic
tendencies towards food. Considering that food is an important attraction factor in tourism,
it is essential for all tourism stakeholders to develop strategies for this issue. Therefore, it
is recommended to combine the familiar and traditional with the new in food to attract both
allocentric and psychocentric tourists.
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