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Cevrim I¢i Yemek Siparis Sitelerindeki Restoran Yorumlar1 Uzerine Bir C§ma (
Study on Restaurant Reviews on Online Food Ordering Websites)
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Génderim Tarihi: 14.03.2023 Tiiketicilerin ¢evrim i¢i yemek siparisi hizmetlerine yonelik ilgisi, 6zellikle Covid-19

pandemisi stirecinde giderek artmustir. Tiketicilerin yemek satin alma davraniglarinda
yasanan bu geligme beraberinde, konuya iliskin akademik ilgiyi de artirmigtir. Ancak
¢evrim i¢i restoran yorumlarina yonelik ¢aligmalar kisitli kalmistir. Bu ¢aligsma temel olarak,
Anahtar Kelimeler Yemeksepeti isimli ¢evrim i¢i yemek siparisi sitesinde yer alan tiiketici yorumlarini
Restoran incelemeyi amaclamaktadir. Bu calismada, nitel ve nicel aragtirma yontemlerinin birlikte
yer aldigr karma yontem deseni kullanilmistir. Arastirmanin yiiriitiilmesinde o6ncelikle,
¢evrim i¢i yemek siparisi hizmeti veren Yemeksepeti isimli sitede yer alan tiiketici
yorumlart, i¢erik analizi ile siiflandirtlmistir. Arastirmanin nitel asamasinda analiz edilen
Cevrim i¢i yorumlar verilere ait frekans degerleri, arastirmanin ikinci asamasinda nicel iliskisel analizlere tabi
tutulmustur. Bu asamada tiiketici yorumlarinin, restoran tiiriine ve restoran sinifina gore
olast iligkileri Ki-Kare analiziyle arastirmaya konu edilmistir. Mevcut ¢aligma tiiketicilerin,
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yorumlart arastirmanin kapsamini olusturan g¢evrim i¢i yemek siparisi sitesinde yaptiklar1 yorumlarin,
ozellikle lezzet temasi igerikli oldugunu ortaya koymaktadir. Ayrica bu ¢aligma tiiketici
yorumlart ile restoran tiirleri ve restoran siniflar1 arasinda istatistiksel olarak anlamli bir
iliski oldugunu ortaya koymaktadir.

Keywords Abstract

Restaurant Consumers' interest in online food ordering services has gradually increased, especially

E-WOM during the Covid-19 pandemic. This development has also increased academic interest in

the subject. However, studies on online restaurant reviews have remained limited. The
current study mainly aims to examine consumer reviews on the online food ordering site,
Online reviews Yemeksepeti. A mixed-methods design combining qualitative and quantitative research
methods was used in this study. First, content analysis was used to categorize consumer
comments on the website Yemeksepeti, which provides online food ordering services. In
the second phase of the study, the frequency values of the data analyzed in the qualitative
phase were subjected to quantitative relational analysis. At this point, Chi-Square analysis
was used to examine the possible relationships between consumer comments and restaurant
Arastirma Makalesi type and restaurant class. The current study reveals that consumers' reviews on the online
food ordering website, which is the scope of the study, are particularly flavor-themed.
Furthermore, this study also reveals that there is a statistically significant relationship
between consumer reviews and restaurant types and restaurant classes.
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