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Keywords

Isletmelerde insan kaynaklar1 birimlerinin gegirmis oldugu yapisal degisim, isletmelerin
yonetimsel siireglerini de etkilemistir. Sonug olarak igletmeler, isveren markasini farkli
boyutlar1 ile giindemlerine almislardir. Bu dogrultuda bu c¢alismanin amaci, turizm
fakiiltesi 6grencileri iizerinde igveren markasi kavramimin cesitli degiskenler agisindan
incelenerek turizm fakiiltesi Ogrencilerine yonelik isveren markast algisiin
belirleyicilerini ortaya koymaktir. Gelistirilmis olan 6lgekle potansiyel isgérenler olarak
Akdeniz Universitesi turizm dgrencilerinin isveren markas algisi 6lciilmiis ve ele alman
igveren markasi boyutlart baglaminda 6zellikle katilimcilar tarafindan itibar boyutuna
iligkin Onermelerin daha fazla Onemsendigi (turizm isletmeciligi bolimi 1. Siuf
ogrencileri agisindan manidar farklilik net bicimde belirlenmigtir) goriilmiistiir. Sonrasinda
ise ekonomik boyut ve gelisim boyutunun 6nem tasidigi ifade edilmistir. Cinsiyete goére
ise kadinlarin erkeklere gore isveren markasinin gelisim alt boyutunu daha fazla
o6nemsedigi sonucu elde edilmistir.
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Structral changes in human resources department affected the administrative processes of
the company. As a result, companies bring up the employer brand with a various
dimensions. The aim of this study to reveal the determinants of employer brand perception
for tourism faculty students by examining the employer brand concept in terms of the
various variables. In this study, as a potential employees Akdeniz University tourism
students’ employer brand perception has been measured with developed scale. It is
observed that reputation dimension propositions are more regarded by the participants
(signficant diversity is clearly identified in terms of the tourism management 1st class
students) in the context of the dimensions of the employer branding. After the reputation
dimenson it is stated that economic and development dimension are important for the
participants. The result that development dimension is more important for women than
men according to the gender is obtained.
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