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Turistik iiriin ¢esitlendirmesi kapsaminda birgok turizm tiirii bulunmaktadir. Kiiltiir turizmi bu
cesitlilik kapsaminda ilk siralarda yer alan ve ikamesi olmayan bir turizm tiiriidiir. Kiiltiir
turizmine katilan turistlerin temel motivasyon kaynagi ise kiiltiirel degerler ve kiiltiirel mirastir.
Bu nedenle Kkiiltiir turizminin temel ¢ekiciligi olan kiiltiirel degerlerin korunmasi ve
stirdiiriilebilirligi biliyiikk 6neme sahiptir. Kiiltiirel degerlere bu katkiy1 yapacak olan kisilerden
birisi de profesyonel turist rehberleridir. Turist rehberleri {ilkelerinin kiiltiir el¢isi olmasinin
yani sira, turistlere aktardiklar kiiltiirel degerlere karsi da sorumluluk tagimaktadir. Buradan
hareketle gergeklestirilen bu ¢alismada profesyonel turist rehberinin kiiltiirel degerlere ne
sekilde katkisinin oldugu belirlenmeye c¢alisilmistir. Bu dogrultuda Kapadokya Bdlgesi’ni
ziyaret eden yerli ve yabanci 408 turiste anket uygulanmistir. Aragtirma kapsaminda elde
edilen veriler istatistiki yontemlerle analiz edilmistir. Yapilan bu analizler yardimiyla turist
rehberinin kiiltiirel degerlere nasil katki yaptig1 olgiilmeye ¢aligilmistir. Arastirma sonucunda
bir kiiltiir elgisi olarak profesyonel turist rehberinin kiiltiirel degerlerin korunmasina, tanitimina
ve kiiltiirler aras: etkilesime katki yaptig1 bulgusuna ulagilmstir.

Abstract
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Cultural values

There are many tourism products in the scope of tourism product diversification. Cultural
tourism is one of the primary products among these and also a non-replaceable tourism
product. The basic sources of motivation for tourists who participate in cultural tourism
are cultural values and cultural heritage. For this reason, the preservation and
sustainability of cultural values which are the main attraction of cultural tourism are of
great importance. Professional tourist guides are among those who are expected to make
this contribution to cultural values. Besides being cultural ambassadors of their countries,
tourist guides also have the responsibility for the cultural values they convey to tourists.
With this study which has been carried out with this point of view, it is aimed to determine
how the professional tourist guide contributes to cultural values. Questionnaires were
applied to 408 domestic and foreign tourists who visited Cappadocia region. Data
collected through survey were analyzed with statistical methods. Through these analyses,
it was aimed to evaluate how the tourist guide contributed the cultural values. In the scope
of this research, it was determined that the professional tourist guide contributed to
intercultural interaction and the preservation and promotion of cultural values as a cultural
ambassador.
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