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Yeni yiyeceklerden korkma
Yeni yiyecek arzusu
Cesitlilik arayisi

Lezzet davranisi

Keywords

Bireyler, yiyecekler konusunda farkli tutumlar i¢inde olabilirler. Kimileri yeni yiyecekleri
denemekten ¢ekinirken, bazilar1 da cesitlilik pesinde kosup; yeni yiyecekleri deneme
arzusunda olabilirler. Bu kapsamda; yiyecekle ilgili kisilik 6zelliklerinin lezzet davranisina
etkisini belirlemek icin bir aragtirma yapilmistir. Veriler literatiire bagh gelistirilen bir anket
ile toplanmustir. Anket; Kayseri'de yasayan 20-69 yas arasi, yilda en az bir kez digarida
yemek yiyen restoran miisterilerine uygulanmistir. Anketin uygulamasi, 01.05-31.07.2018
tarihleri arasinda kota orneklemesi esasina gore gergeklestirilmistir. Analizler, 1286 adet
anketin verileri {izerinden yapilmis olup; analizlerde faktor, regresyon, tek 6rneklem t-testi
ve varyans analizleri kullanilmistir. Lezzet davranisi lizerinde ¢esitlilik arayisinin anlamli
bir etkisi bulunmaz iken, yeni yiyecek korkusunun olumsuz, yeni yiyecek arzusunun ise
olumlu bir etkiye sahip oldugu belirlenmistir.

Abstract

Neophaobia
Neophilia
Variety seeking
Taste attitude

Makalenin Tiirii

Arastirma Makalesi

* Sorumlu Yazar.

Individuals might exhibit different attitudes towards food. Some people abstain from trying
new foods while others seek variety and desire trying them. In this context, a research was
conducted in order to determine the impact of food-related personality traits on taste
attitude. The data was collected through a survey based on literature review. The survey
was conducted on restaurant customers who live in Kayseri, are aged between 20 and 69,
and dine out at least once a year. The survey was carried out between the dates of 01.05-
31.07, 2018, based on quota sampling. A total of 1286 surveys were analysed using factor
and regression analyses, along with one sample T- test and analysis of variance. While it is
found out that variance seeking does not have a meaningful impact on taste attitude,
neophobia is found out to have a negative impact on taste attitude, and neophilia is
discovered to have a positive impact on taste attitude.
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