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Internet teknolojisi ile birlikte giiniimiizde bilginin ¢ok hizl1 yayilmasi ve bu yayilmada aktif
rolii bulunan sosyal medya, turizmde bireylerin tatil kararlarini etkileyen 6nemli bir unsur
haline gelmistir. Bu gerekge ile bu arastirmada, gelecegin potansiyel turistleri olarak
genglerin tatil kararlarinda sosyal medyanin etkisi incelenmistir. Bu kapsamda
katilimcilarin ne siklikla sosyal medya kullandiklari, hangi sosyal medya araglarini en sik
kullandiklari, sosyal medyada en sik takip ettikleri seyahat bloglar1 ve sosyal medyanin tatil
tercihlerine etkisi gibi konularin degerlendirilmesine c¢alisilmistir. Arastirmada nicel
aragtirma yonteminden faydalanilmistir. Veriler, anket aracilifi ile toplanmis ve SPSS 22.0
paket programinda analiz edilmistir. Kolayda 6rnekleme teknigi ile 269 kisiye yliz yiize
anket uygulanmistir. Verilerin analizinde tanimlayicr istatistiklerden faydalanilmistir.
Arastirma sonuglarini 6zetlemek gerekirse, siklikla sosyal medya ile ilgili olduklari, sosyal
medya kullanicilarinin en yogun Instagram’s kullandiklari, ¢esitli seyahat bloglarini takip
ettikleri goriilmektedir. Ayrica sosyal medya kullanicilarinin tatil  yerlerindeki
fotograflardan/videolardan etkilendikleri, tatil sonrast deneyimlerini hem fotograf veya
videolarla paylastiklar1 ve diger tatilcilerin deneyimlerinden etkilendikleri ortaya ¢ikmustir.
Bu sonuglara dayali olarak, destinasyonlarin pazarlanmasindan sorumlu olan destinasyon
yonetim Orgiitleri 6nemli takipgi sayist bulunan seyahat bloglart sahipleri ile ortak
pazarlama etkinlikleri gerceklestirebilir.
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Social media, which has an active role in this dissemination, has become an important factor
affecting the holiday decisions of individuals. In this study, the effect of social media on
the holiday decisions of young people as potential tourists of the future is examined. In this
context, it was tried to evaluate how frequently the participants used social media, which
social media tools they used most frequently, travel blogs that they followed most
frequently on social media and the effect of social media on holiday preferences.
Quantitative research method was used in the research. Data were collected by means of
questionnaire and analyzed in SPSS 22.0 package program. A simple face-to-face
questionnaire was applied to 269 people via sampling technique. Descriptive statistics were
used to analyze the data. To summarize the results of the research, it is seen that social
media users frequently use social media and they use the most intensive Instagram and
follow various travel blogs. In addition, it was found out that social media users were
influenced by photographs / videos in their holiday places, shared their experiences after
holidays with photographs or videos, and were influenced by other holidaymakers'
experiences. Based on these results, destination management organizations responsible for
the marketing of destinations can perform joint marketing activities with owners of travel
blogs with a significant number of followers.
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