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Makale Ge¢misi Oz

Gonderim Tarihi: 24.01.2023 Restoran isletmelerinde bilingli bir sekilde olusturulan atmosferin deger algilari ve
dolayisiyla tekrar satin alma niyeti gibi pek ¢ok tiiketici davranisi iizerinde etkili oldugu

Kabul Tarihi: 19.03.2023 bilinmektedir. Karar verme siirecinde ve sonrasinda yasanabilen ve psikolojik agidan

rahatsizlik verici bir durum olan biligsel uyumsuzluk satin alma iizerinde etkilidir. Bu
calisma, biligsel uyumsuzluk kurami, restoran atmosferi, algilanan deger ve tekrar satin
alma niyeti arasindaki iligkileri incelemek ve biligsel uyumsuzluk kurami yaklagimiyla
Birinci simif restoranlar restoran atmosferinin tekrar satin alma niyetine etkisinde algilanan degerin roliinii
belirlemek amaciyla yapilmistir. Aragtirmanin drneklemini Izmir’de bulunan turizm isletme
belgeli birinci sinif restoranlarin miisterileri olusturmaktadir. Bu dogrultuda 425 kisiden
Restoran atmosferi anket formu ile veri toplanmistir. Arastirmada Smart PLS paket programi kullanilmistir ve
veriler yapisal esitlik modellemesi ile analiz edilmistir. Analizler sonucunda, biligsel
uyumsuzlugun restoran atmosferini negatif yonlii ve anlamli bir sekilde etkiledigi, restoran
Tekrar satin alma niyeti atmosferinin algilanan deger ve tekrar satin alma niyeti iizerinde olumlu yonde bir etkisinin
oldugu ve algilanan degerin de tekrar satin alma niyeti tizerinde olumlu yonde bir etkisinin
oldugu ortaya ¢ikmistir. Ayrica restoran igletmelerinde bulunan gesitli atmosfer 6gelerinin
restoran miisterilerinin tekrar satin alma niyeti iizerindeki etkisinde algilanan degerin araci
etkisinin oldugu sonucuna varilmistir.
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Keywords Abstract

First-class restaurants It is known that the atmosphere created consciously in restaurant businesses has an impact
on many consumer behaviors, from value perceptions to repurchase intentions. Cognitive

Cognitive dissonance dissonance, which is a psychologically uncomfortable situation that may be experienced

Dinescape during and after the decision-making process, is effective on purchasing. The study aims to

. examine the relationships between cognitive dissonance theory, restaurant atmosphere,
Perceived value perceived value and repurchase intention, and to determine the role of perceived value in
Repurchase intentions the effect of restaurant atmosphere on repurchase intention with the cognitive dissonance

theory approach. The sample of the research consists of the customers of first-class

restaurants with tourism establishment certificate in Izmir. In this context, data were

o collected from 425 people. The Smart PLS package program was used in the research and

Makalenin Turd the data were analyzed with structural equation modeling. As a result of the analyzes,

cognitive dissonance has a negative and significant effect on restaurant atmosphere,

restaurant atmosphere has a positive effect on perceived value and repurchase intention,

and perceived value has a positive effect on repurchase intention. Finally, it has been

concluded that perceived value has a mediating effect on the effect of various atmospheric
elements in restaurant businesses on the repurchase intention of restaurant customers.
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