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Bireylerin dogum giinii, nisan ya da diigiin gibi pek c¢ok &zel giinlerine pasta eslik
etmektedir. Pastaciligin cesitlerinden bir tanesi olan butik pastacilik giiniimiiz 6zel giinleri
icin kisiye Ozel tasarimlari ile bireyler tarafindan ragbet gormektedir. Diger alanlarda
oldugu gibi isletme sahipleri is diizeylerini artirmak i¢in tanitim yollarma gitmektedirler.
Tanitim amagl pek ¢ok yol bulunmakla birlikte internet {izerinden tanitim ve reklamlar son
derece yaygin olarak kullanilan uygulamalar arasindadir. Bu ¢alismanin amaci butik pasta
hizmeti sunan igletmelerin internet siteleri acgisindan degerlendirmektir. Calismanin
kapsaminda 30 adet isletme incelenmistir. Bu isletmelerden ¢ogu pazar, hedef kitle ve
rekabet cogunlugundan &tiirii Istanbul’dan segilmistir. Bu 30 isletme 35 farkli degisken ile
incelenmis ve veriler tablo halinde hazirlanmigtir. Calismanin kisitli olan yonii sadece 30
isletmeyi kapsamasi ve biitiin Tiirkiye’yi kapsayacak sekilde bir drneklemde olmamasidir.
Gelecekte bu alanda yapilan caligmalarda ayni degiskenler cesitlendirilerek, sayfalar tekrar
incelenerek caligma daha kapsamli bir hale getirilebilir. Caligmada elde edilen bilgiler ile
bu sektorde yer alan isletmecilere, tiiketicilere ve ilgili alanyazina katki saglanildig:
diistiniilmektedir.
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Cakes accompany many special days of individuals such as birthdays, engagements or
weddings. Cake art, which is one of the varieties of pastry, is in demand by individuals with
its personalized designs for today's special days. As in other areas, business owners go to
promotional ways to increase their business level. Although there are many ways for
promotional purposes, promotion and advertisements over the internet are among the most
widely used applications. The aim of this study is to evaluate the websites of businesses
that primarily provide cake art service, but also provide cake service, in terms of corporate
presentation, customer communication-media relations, service contents and design under
4 main headings. Within the scope of the study, 30 business places were examined. Most
of these businesses were chosen from Istanbul because of the majority of the market, target
audience and competition. These 30 businesses were examined with 35 different variables
and the data were prepared in tabular form.
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