Journal of Tourism and Gastronomy Studies, 2023, 11 (1), 467-483

JOURNAL OF TOURISM AND GASTRONOMY STUDIES

ISSN: 2147 — 8775

Journal homepage: www.jotags.org

Film Etkili Turizm Kapsaminda “Zeytin Agac1” Dizisinin G6stergebilimsel Bir Analizi
(A Semiotic Analysis of the “Another Self” Series in the Scope of Film Effective Tourism)

* Serap ALKAYA *

, Hande MUTLU OZTURK®

apamukkale University, Faculty of Tourism, Department of Tourism Management, Denizli/Tirkiye
® Pamukkale University, Faculty of Tourism, Department of Gastronomy and Culinary Arts, Denizli/Tirkiye

Makale Ge¢misi

0Oz

Gonderim Tarihi: 13.12.2022

Kabul Tarihi: 17.03.2023

Anahtar Kelimeler

Film turizmi
Zeytin Agaci dizisi

Destinasyon pazarlamasi

Keywords

Turizm sektdrii hem tilkemizde hem de diinyada her gecen giin degisen kosullara gore yeni
ihtiyaclar1 beraberinde getirmektedir. Sektoriin gelismesinde farkli parametrelerin etkili
oldugu arastirmalarda da goriilmektedir. Pazarin gesitlenmesi ve pazarlama faaliyetlerinin
yetersiz kalmasi nedeniyle, kurum, sirket ve hatta iilkeler, geleneksel pazarlama yontemleri
disinda farkli yontemler gelistirme konusunda calismalar yapmaktadirlar. Film veya
dizilerin turizm {izerinde etkisi oldugu ile ilgili varsayimlar bu alanda bilimsel ¢aligmalarin
artmasina neden olmustur. Arastirmamizda yontem olarak Saussure modellemesine dayali
gostergebilimsel analiz kullanilmistir. Calisma kapsaminda orneklem olarak, “Zeytin
Agacr” dizisinin birinci sezonundaki 419 dakikalik 8 boliimiinde kullanilan gosterenler
belirlenmistir. Dizide gdsterenler vasitasiyla bolgenin bircok yoniiniin izleyiciye
gosterildigi goriilmiistiir. Film etkili turizm kapsaminda bdlgenin ve {ilkenin tanitiminin
yapilmasi, hem i¢ pazar hem de uluslararasi pazarda yaratacag etki bakimindan énemlidir.
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The tourism sector brings with it new needs according to the changing conditions both in
our country and in the world. This situation is also seen in researche where different
parameters are effective in the development of the sector. Due to the diversification of the
market and insufficient marketing activities, institutions, companies and even countries are
working on developing different methods other than traditional marketing methods. The
assumptions that movies or TV series have an impact on tourism have led to an increase in
scientific studies in this area. In our research, semiotic analysis based on Saussure modeling
was used as a method. Within the scope of the study, the signifiers used in 8 episodes of
419 minutes in the first season of the "Another Self" series were determined. It was signified
that many aspects of the region were shown to the audience through the signifiers in the
series. The promotion of the region and the country within the scope of film-effective
tourism is important in terms of its impact on both the domestic and international markets.
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