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Tiketicilerin Digarida Yemek Yeme Davramiglarinda Etkili Olan Unsurlar Uzerine Bir
Aragtirma (A Study on Factors Influencing Consumers’ Eating Out Behaviors)
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Makale Ge¢cmisi Oz

Gonderim Tarihi: 10.02.2023 Bu ¢aligmanin amaci tiiketicilerin disarida yemek yeme davraniglarinda etkili olan
unsurlarin belirlenmesidir. Disarida yemek yeme davranist, tiikketicilerin ev disinda ticari bir

Kabul Tarihi: 15.03.2023 isletme tarafindan hazirlanarak sunulmus yiyecek ve igecekleri belirli bir iicret karsiliginda

tilketmesidir. Digarida yemek yeme, yiyecek-igecek hizmeti endistrisindeki dnemli blyime
ile sosyal ve ekonomik degisimler etkisiyle giiniimiiz yasam tarzinin 6nemli bir pargasi
haline gelmis durumdadir. Tiiketicilerin disarida yemek yeme davranislarinda etkili olan
Tuketici unsurlarin ortaya ¢ikarilmasi, yiyecek-igecek isletmeleri acisindan hedef kitleye gore tiriin
ve hizmet planlamasi yapilabilmesi, siirdiiriilebilirlik, miisteri memnuniyeti, igletme
karlilig1 vb. i¢in 6nem arz etmektedir. Buradan hareketle tiiketicilerin disarida yemek yeme
Digarida yemek yeme davraniginda etkisi olan unsurlar ile demografik degiskenler arasindaki iligki tespit edilmeye
calisilmistir. Aragtirmanin katilimcilarini Tiirkiye’de yasayan ve disarida yemek yiyen 296
tiikketici olusturmaktadir. Arastirmadan elde edilen bulgulara gore; disarida yemek yeme
nedenleri psikolojik, sosyolojik, zorunluluk ve ekonomik alt boyutlarinin tamaminda
erkeklere kiyasla kadinlarin daha hassas olduklar ortaya ¢ikmigtir. Bu arastirma, alanyazina
katki saglamasi, isletmelere miisteri memnuniyeti konusunda yon goéstermesi ve ilgili
aragtirmacilara kaynak olusturmast bakimindan 6nemlidir. Arastirma kapsaminda elde
edilen bulgular dogrultusunda, yiyecek igecek isletmeleri, tiiketicilerin sosyo-demografik
ozelliklerine ve disarida yemek yeme nedenlerine gore planlama yaparak tiiketicilerin
beklentilerine uygun hizmet sunabilirler.
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Keywords Abstract

Consumer The aim of this study is to determine the factors that affect the eating behavior of
consumers. Eating out behavior; is the consumption of food and beverages prepared and
served by a commercial enterprise outside the home, for a certain fee. Eating out has
Eating out become an important part of today's lifestyle due to the significant growth in the food and
beverage service industry, as well as social and economic changes. To reveal the factors
that are effective in the eating behavior of consumers, to make product and service planning
S according to the target audience in terms of food and beverage businesses, sustainability,
Makalenin Turd customer satisfaction, business profitability, etc. situations are important. From this point
of view, the relationship between the factors affecting the eating behavior of consumers
and demographic variables has been tried to be determined. The participants of the research
consist of 296 consumers living in Turkey and eating out. According to the findings
obtained from the research; It has been revealed that women are more sensitive than men
in all sub-dimensions of reasons for eating out: psychological, sociological, necessity, and
economic. In line with the findings obtained within the scope of the research, food, and
beverage businesses can provide services in accordance with the expectations of the
consumers by planning according to the sociodemographic characteristics of the consumers
and the reasons for eating out.
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