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Keywords

Iletisim teknolojisinde yasanan gelismeler reklamlari gesitlendirmekte ve sayisim
arttirmaktadir. Bu artis genellikle gida reklamlarinda goriilmektedir. Gida reklamlari
¢ocuklarin beslenme aligkanliklarini etkileyen unsurlarin basinda gelmektedir. Cocuklar,
deneyimsiz olmalart sebebiyle reklamlarda verilen driinleri tiiketme egilimi
gostermektedirler. Sagliksiz, yiiksek kalorili ve diisiik besin igerikli gidalar obezite ve
hareketsizlik gibi sorunlara yol agmaktadir. Televizyonda yayimlanan gida reklamlarinin
cocuklar Uzerindeki etkisini azaltmada ve obezite ile miicadelede akar bant mesajlari
uygulamasi kullanilmaktadir. Bu ¢aliymanin amaci gocuklara yonelik olarak baslayan akar
bant uygulamasinin satin alma niyeti ve saglikli beslenme iizerine etkisini dlgmektir. Bu
kapsamda, Adana ili merkez ilgelerinde ikamet eden, 18 yas alt1 gocuga sahip 393 aileye
anket uygulanmistir. Yapilan analizler sonucunda, akar bant mesajlarmin saglikli beslenme
iizerinde etkisi oldugu ve davranigsal niyetin de akar bant mesajlarindan etkiledigi
goriilmiistiir. Ayrica, tiiketicilerin saglikli beslenme isteklerinin satin alma kararini
etkiledigi tespit edilmistir.
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Developments in communication technology diversify and increase the number of
advertisements. This increase is usually seen in food advertisements. Food advertisements
are one of the factors that affect children's eating habits. Due to their inexperience, children
tend to consume the products given in the advertisements. Unhealthy, high-calorie and low-
nutrient foods cause problems such as obesity and inactivity. Stream band messages are
used to reduce the impact of food advertisements on children and to fight obesity. The aim
of this study is to measure the effect of the flow tape application, which started for children,
on purchase intention and healthy nutrition. In this context, a questionnaire was applied to
393 families with children under the age of 18 residing in the central districts of Adana
province. As a result of the analyzes made, it was seen that streaming tape messages had
an effect on healthy eating and behavioral intention was also affected by streaming tape
messages. In addition, it has been determined that consumers' healthy eating desires affect
their purchasing decisions.
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