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Makale Ge¢misi Oz

Gonderim Tarihi:27.11.2022 Tiiketici davraniglarini etkileyen faktdrlerden biri de kithik algisidir. Kitlik algisi, miktar ve
zaman baglaminda arz ve talep kaynakl olarak gelisebilmektedir. Kitlik algisinin tiirlerini

Kabul Tarihi:12.03.2023 ve etkilerini bilmek, tiketici davramiglarii  anlamayr ve yonlendirmeyi de

kolaylastirmaktadir. Turizm sektoriinde de ziyaretgilerin davranislarindaki motivasyonlari
belirlemek; uygun turizm politikalar1 gelistirebilmek ve yiiriitmek agisindan Snemlidir.
Kitlik algis1 turizm agisindan degerlendirildiginde; yogun talep goren ve dogal ¢ekiciligini
Katlik algisi kaybetme tehlikesiyle kars1 karsiya olan Salda Golii 6nemli bir 6rnek teskil etmektedir. Bu
onemden hareketle gergeklestirilen calismanin amaci, kithk algisinin Salda Goli
ziyaretcileri tizerindeki etkisinin kitlik teorisi kapsaminda degerlendirilmesidir.
Salda géli Aragtirmada nitel arastirma yontemine bagvurulmus ve Salda Golii ziyaretgileriyle goriigme
yapilmistir. Betimsel analiz yapilan goriisme bulgularinin degerlendirilmesinde, yillara gore
Salda Goli’nlin  ziyaretci sayilar1 ve bolgeyle ilgili yazili basin haberlerinden
faydalanilmistir. Gériisme bulgularina gore; katilimcilarin sayisi ve ziyaret etme nedenleri
arasinda kitlik algis1 2019 yili itibariyla artmaya baglamigtir. Kitlik algisinin en ¢ok etkili
oldugu yilin ise 2020 oldugu bulgulanmistir. Sonug olarak; Salda Golii ziyaretgilerinin
ziyaret nedenleri arasinda hem arz hem de talep kaynakl kitlik algisinin etkili oldugu

Anahtar Kelimeler

Kitlik teorisi

gOrilmiistiir.
Keywords Abstract
Perception of scarcity One of the factors affecting consumer behavior is the perception of scarcity. The perception

of scarcity can develop due to supply and demand in the context of quantity and time.
Knowing the types and effects of scarcity perception also facilitates understanding and
Salda Lake directing consumer behavior. To determine the motivations in the behavior of visitors in
the tourism sector, it is important in terms of developing and executing appropriate tourism
policies. When the perception of scarcity is evaluated in terms of tourism, Salda Lake which
is in high demand and is in danger of losing its natural attractiveness, is an important
example. Based on this importance, the purpose of the study is to evaluate the effect of the
perception of scarcity on the visitors of Salda Lake within the scope of scarcity theory.
Qualitative research method was used in the research and interviews were conducted with
the visitors of Salda Lake. In the evaluation of the interview findings with descriptive
analysis, the number of visitors to Salda Lake by years and the written press news about
the region were used. According to the interview findings, as of 2019, the perception of
scarcity began to increase in the number of participants and the reasons for visits. It has
been found that the year in which the perception of scarcity is most effective is 2020. In
conclusion it has been observed that the perception of both supply and demand-based
scarcity is effective among the reasons for the visit of Salda Lake visitors.

Scarcity theory
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