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Keywords

Bu calismanin amaci; Fine-Dining restoran isletmelerinde yapilan canli miizik uygulamalarinin
etkinligini miisteriler ve igletmeler agisindan incelemektir. Bu amagla isletmede canli miizik olan
giinlerde miisterilerin memnuniyet diizeyleri, isletmede kalis siiresi, satin alma miktari, tekrar ziyaret
etme niyeti ile igletmenin kuver sayisi, gelir miktar1 canli miizik olmayan giinler ile karsilagtirilmistir.
Arastirma yapilan giinlerin segiminde miisteri yogunlugunun dagilimima dikkat edilmistir. Calismada
Mugla’nin Fethiye ilgesine bagli Gocek Beldesi’nde hizmet veren Fine-Dining bir restoranin
miisterileri ve igletme yOneticisi aragtirma kapsamina alinmigtir. Arastirma verileri anket ve miilakati
iceren karma yontem kullanilarak toplanmistir. Verilerin analizinde parametrik testlerden bagimsiz
grup t-testi ile mutlak yiizde deger kullanilmigtir. Calisma sonucunda, Fine-Dining restoran
isletmelerinde canli miizik uygulamasiin miisteri memnuniyeti, isletmede kalma siiresi, tekrar ziyaret
etme niyeti ve satin alma miktar1 iizerinde istatistiksel olarak anlamli bir etkiye sahip oldugu
goriilmiistiir. Ayrica isletme agisindan da canli miizigin kuver sayisi, restoran geliri ve kisi bas1 geliri
artirdif1 ortaya koyulmustur. Bu nedenle restoranlardaki canli miizik uygulamalarinda hitap edilen
miisteri kitlesine uygun canli miizik uygulamalarimin hayata gegirilmesi, miizigin yapisal
ozelliklerinin dikkate alinmasi (tarz, ses diizeyi, tempo, perde, tarz, ritim ve armoni vb.) ve canli miizik
uygulamalari ile miisterilere 6zel bir deneyim yasatilarak mekanlar ve miisteriler arasinda duygusal
bag olusturulmasi 6nerilmistir.
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The aim of this study is to examine the effectiveness of live music applications in the Fine-Dining
restaurant business for customers and businesses. For this purpose, the satisfaction levels of the
customers, the duration of the visit, the amount of purchase, the intention to visit again and the amount
of income of the restaurant were compared with the days without live music. Attention has been paid
to the distribution of customer density in the selection of the research days. Customers and managers
of a Fine-Dining restaurant serving in Gocek town of Fethiye, Mugla participated in the study. The
research data were collected by using a mixed method including questionnaire and interview
interview. In the analysis of the data, independent group t-test and absolute percentage values which
are parametric tests, were used. As a result of the study, it has been observed that live music application
has a statistically significant effect on customer satisfaction, duration of the visit in the restaurant,
intention to visit again and purchasing amount in Fine-Dining restaurant enterprises. In addition, it
was revealed that live music increased the number of queues, restaurant income and per capita income.
For this reason, live music applications in the restaurants in accordance with the customer-oriented
live music applications to be implemented, taking into account the structural characteristics of music
(style, volume, tempo, curtain, style, rhythm and harmony, etc.) and live music applications with a
special experience to customers have been proposed to create an emotional connection between the
spaces and the customers.
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