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Génderim Tarihi:06.05.2020 Restoranlardaki yiyeceklere erisimin herkes tarafindan saglanabiliyor olusu zaman
igerisinde yiyecek igecek igsletmelerine bakis agisini1 degistirmistir. Bu isletmeler tiiketicilere

Kabul Tarihi:04.06.2020 yiyecek sunmanin diginda onlarin sosyallesmesine yardimer olacaklar1 huzurlu atmosferler

yaratmak gibi 6nemli bir misyonu da iistlenmislerdir. Bu noktadan yola ¢ikarak ¢alismanin
amacini restoranlardaki atmosfer durumunun misteri memnuniyeti sadakat ve tekrar
ziyarette bulunma niyetine etkisi olusturmaktadir. Calismada belirlenen amag
dogrultusunda Kapadokya bdlgesini ziyaret eden bireylerin atmosfer algisinin memnuniyet
diizeylerine ve tekrar ziyaret etme niyetine etkisi incelenmistir. Bu dogrultuda nicel veri

Anahtar Kelimeler

Restoran atmosferi

Miisteri memnuniyeti toplama tekniklerinden biri olan anket teknigi kullanilmistir. Caligma kapsaminda 400 anket
Miisteri sadakati formu dagitilmis 350 doniit saglanmistir 22 anket formu gecersiz olmasi nedeniyle analize
usteri sadakati dahil edilmemistir. Temel Ol¢ek olarak calismada DINESCAPE o6lgegi kullanilmakla
Tekrar ziyaret etme niyeti birlikte memnuniyet, sadakat ve tekrar ziyaret niyetini 6lgen 30 maddeden olusan bir anket
tasarlanmigtir. Caligma kapsaminda SPSS Process modellemesinden faydalanilarak veriler
Kapadokya analiz edilmistir. Verilerin analizi dogrultusunda atmosfer, memnuniyet, sadakat ve tekrar
ziyaret etme niyeti degiskenleri arasinda pozitif yonlii iligkilerin oldugu tespit edilmistir.
Keywords Abstract
Restaurant atmosphere The fact that everyone has access to food in restaurants has changed the perspective toward

food and beverage businesses over time. Apart from providing food to consumers, these
businesses have undertaken an important mission to create a peaceful atmosphere that will
help consumers to socialize. In this vein, the current study aims to reveal the effect of
Revisit intention restaurant atmosphere on customer satisfaction, loyalty and revisit intention. In line with the
Cappadocia research purpose, the effect of atmosphere perception of individuals visiting the Cappadocia
region on their satisfaction levels and revisit intentions was investigated. As one of the
quantitative data collection methods, survey technique was employed in the study. Within
the scope of the study, 400 questionnaire forms were distributed and 350 forms returned.
Since 22 questionnaire forms were ineligible, they were excluded from the analysis. Despite
Arastirma Makalesi the fact that the DINESCAPE scale was the main measurement scale in the study, a
questionnaire form consisting of 30 items was designed to measure satisfaction, loyalty and
revisit intention. The research data were analyzed with the help of SPSS Process modeling.
In the light of the data analysis results, it was determined that there were positive relations
among the variables of atmosphere, satisfaction, loyalty and revisit intention.

Customer satisfaction

Customer loyalty
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