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Makale Ge¢misi 0Oz

Gonderim Tarihi:06.05.2020 Arastirmanin amaci, Datca Badem Cicegi Festivali'ne katilan ziyaretgilerin Datca
destinasyonuna ait siirdiiriilebilirlik algilarini ortaya ¢ikarmak, stirdiiriilebilirlik algilari ile

Kabul Tarihi:11.06.2020 festival memnuniyeti ve tekrar ziyaret etme niyeti arasindaki iligkiyi belirlemektir. Nicel

aragtirma yontemi kullanilarak gergeklestirilen arastirmada, veri toplama araci olarak anket
kullanmilmustir. Arastirma sonucunda, katilimcilarin ¢ogunlukla internet-sosyal medya
kanallariyla, aile-arkadaglar vasitasiyla festivalden haberdar olduklart anlagilmustir.
Katilimeilarin yaklasik yarisinin festivale tekrar katilmak istemedikleri ve iigte birinden
fazlasinin ise kararsiz olduklart goriilmiistiir. Siirdiiriilebilirlik algilarina iligkin ii¢ boyut
Siirdiiriilebilir turizm tespit edilmis ve bu boyutlar; sosyo-ekonomik kosullar, yonetsel kosullar ve gevresel
kosullar olarak adlandirilmiglardir. Katilimeilarin = siirdiiriilebilirlik  algilari, festival
memnuniyetleri ve destinasyonu tekrar ziyaret etme niyetleri arasinda pozitif yonlii iliski

Anahtar Kelimeler

Festival turizmi

Festival memnuniyeti

Tekrar ziyaret etme niyeti oldugu tespit edilmistir.

Keywords Abstract

Festival tourism The aim of the study is to reveal the perception of sustainability of the visitors attending
Sustainable tourism the Datga Almond Flower Festival, to determine the relationship between the perception of

sustainability, the festival satisfaction and revisit intention. In the research carried out using
the quantitative research method, the questionnaire was used as a data collection tool. As a
Revisit intention result of the research, it was understood that the participants were mostly aware of the
festival through internet-social media channels and family friends. It was observed that
approximately half of the participants did not want to revisit the festival again and more
than one third of them were undecided. Three dimensions regarding perceptions of
sustainability were identified and these dimensions were named as socio-economic
conditions, administrative conditions and environmental conditions. It was determined that
Arastirma Makalesi there was a positive relationship between the participants’ perceptions of sustainability,
festival satisfaction and revisit intention.
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