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Keywords

Internetin yaygin kullamlmaya baslamasi seyahat endiistrisini kokten degistirmis ve
destinasyonlar arasinda internet {izerinden daha cok turiste ulasmak i¢in bir rekabet ortami1
yaratmistir. Giiniimiizde turistler destinasyonlarla ilgili biitiin bilgiye ¢ogunlukla internet
iizerinden ulagsmaktadir. Destinasyonlarla ilgili giivenilir bilginin sunuldugu en 6nemli
kanallardan biri de resm1 kurumlar tarafindan yonetilen ya da desteklenen sehir tanitim web
siteleridir. Bu ¢alisma kapsaminda diinyada en ¢ok ziyaretci ¢ceken 10 sehrin resmi tanitim
web siteleri analiz edilmistir. Bu web sitelerinde sehirlerin potansiyel ziyaret¢ilerine hangi
bilgileri sunduklari, hangi pazarlari hedefledikleri ve hedef pazarlari ig¢in hangi igerikleri
sunduklari arastirilmistir. Arastirmanin énemli sonuglarindan birisi, biitiin sehirlerin web
sitelerinde ¢ocuklu aileleri ve giftleri hedefleyen igerikler sunmasidir. Caligmanin diger bir
6nemli sonucu da, New York, Londra, Paris’in web sitelerinin daha genis bir hedef pazarlara
hitabeden igerige sahipken; Kuala Lumpur ve Istanbul’un web sitelerinin smirli bir hedef
pazara yonelik bilgiler igermesidir.
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The common use of the Internet has remarkably disrupted the travel industry and led to
competition among destinations to attract more tourists via the Internet. Today, tourists have
access to all kinds of destination information through the Internet. One of the most important
resources that provides the credible information regarding destinations is the city guide
websites managed or supported by the government agencies. In this study, the official
websites of the 10 most visited cities in the world were analyzed. Kind of information these
websites provide to the potential visitors, target markets and contents for their target markets
were explored. One of the significant results of the study is that all official city websites
have the special content for the families with kids and the couples. Another important result
of the study is that while content aspects of New York, London and Paris’ websites expand
to a wide range of target markets, Kuala Lumpur and Istanbul’s websites focus on a limited
target market.
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