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[k tadim agizdan 6nce gdzde basladigi icin yiyeceklerin sahip oldugu estetik &zellikler
tilketicilerin yemekle ilgili algilamalarim1 dogrudan etkilemektedir. Bir yemek masaya
geldigi an tadina bakmadan sadece goriiniigiine dayanarak hem yemegin lezzeti hem de
begenilme durumu hakkinda tiiketici zihninde bir fikir olugsmaktadir. Dahasi, yiyecekle
birlikte servis kaplari, kullanilan yemek takimlari, ortamin kiside yarattig1 his gibi unsurlar
da tiiketicilerin yemekle ilgili davranislarinin nasil sekillenecegi konusunda belirleyici bir
rol iistlenmektedir. Peki bu durumu sadece dig goriiniis iizerinden agiklamak yeterli midir?
Algilanan bu gorsel ozellikler tiiketicilerin yiyecekle ilgili algilamalarini ne sekilde
etkilemektedir? Iste bu gibi sorulardan aldig: giicle filizlenen bu calisma ortaya koydugu
modelle birlikte tiiketicilerin yemek davraniglariin sekillenmesinde bir takim kuramsal
yaklagimlarin varligini savunmaktadir. Bu anlamda, literatiirde yer alan konu ile ilgili
ampirik ve kavramsal calismalar incelendiginde; (i) sanatsal esinlenme, (ii) duyularin
transferi, (iii) ¢evresel psikoloji, (iv) yiyecek korkusu ve (v) kiiltiir gibi bazi kuramsal
yaklagimlar 6n plana ¢ikmaktadir. Literatiirde ayri olarak ele alinan bu arka plan, bu
calismada biitiinciil bir yaklasim ile ele alinmaktadir. Sonug olarak, gorsel estetik ve tiiketici
yemek davranisi arasindaki heyecan verici iliskinin kuramsal temelinin olusturulmasi ve
ilgili literatiirlin gelistirilmesi amaglanmaktadir.
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Since the first taste starts in the eye before the mouth, the aesthetic properties of food
directly affect the consumers' food perceptions. The moment a meal comes to the table, an
idea is formed in the mind of the consumer about both the taste and the liking of the food
based on its appearance, without tasting it. Moreover, together with the food, elements such
as the service containers, the tableware used, and the feeling of the environment on the
person also play a determining role in how consumers' food behavior will be shaped. Is it
enough to explain this situation only in terms of external appearance? How do these
perceived visual properties affect consumers' food perceptions? This study, which sprouted
with the power of such questions, advocates the existence of a number of theoretical
approaches in shaping the consumer food behavior with the model it puts forward. In this
sense, when the empirical and conceptual studies on the subject in the literature are
examined, some theoretical approaches such as (i) artistic inspiration, (ii) transfer of senses,
(iii) environmental psychology, (iv) neophobia and (v) culture come to the fore. This
background, which is dealt with separately in the literature, is addressed with a holistic
approach in this study. As a result, it is aimed to establish the theoretical basis of the
exciting relationship between visual aesthetics and consumer food behavior and to develop
the relevant literature.
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