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Keywords

Diinyada degisen tiiketici egilimleri karsisinda, klasik yiyecek-icecek isletmeciligi
anlayisindan farkli olarak etik olgusu 6n plana ¢ikmaktadir. Bu dogrultuda, yiyecek-
igecek isletmesi sahiplerinin etik konusuna 6nem vermeleri gerekliligi kaginilmazdir. Bu
nedenle, etik olgularin yiyecek-igecek igletmeleri agisindan yansimalarmin analiz edilip,
sonuglarinin belirlenmesinde fayda bulunmaktadir. Bu c¢alismada, yiyecek-igecek
isletmelerindeki etik dis1 davraniglar ve etik uygulamalarin isletmeler agisindan sonuglari,
SWOT analizi teknigi ile incelenmektedir.

Abstract
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In the face of consumer tendencies changing in the world, the ethics phenomenon
becomes prominent differently from the classic sense of food-beverage establishment.
Accordingly, it is inevitable that owners of food-beverage establishments should attach
importance to ethics topic. Therefore, it is useful to analyse reflections of ethics
phenomena in terms of food-beverage establishments and determine their results. In this
study, unethical behaviours in food-beverage establishments and results of ethical
practices are reviewed by SWOT analysis technique in terms of establishments.
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