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Gonderim Tarihi:27.03.2021 Gastronomi turizmine olan talep, yillar icerisinde artig gostererek biiyiik bir pazar halini
almistir. Bu pazar, turistik destinasyonlar i¢in de 6nemli bir rekabet alani haline gelmistir.

Kabul Tarihi:12.05.2021 Dolayisiyla bu pazara hitap edebilmek ve rekabette avantaj saglamak icin iilkeler tarafindan

da ¢aligsmalar yapildig1 bilinmektedir. Tiirkiye de gastronomi destinasyonu olmaya calisan
ve bu yonde ¢aligmalar yapan iilkelerden biridir. Gastronomi destinasyonu algi ve imajini
yansitan dnemli araglardan biri de logodur. Bu arastirmadaki amag, turizmin paydaslarindan
Gastronomi turizmi biri olan ve gastronomi alaninda ¢aligmalar yapan akademisyenlerin, Tiirkiye’nin mevcut
turizm logosuna yonelik tutum ve disiincelerini belirlemek ve gelecekte tasarlanacak
gastronomi temali bir logo i¢in beklentilerini ortaya koymaktir. Bu amag¢ dogrultusunda
Tiirkiye turizm logosu gastronomi alaninda ¢aligmalar yiiriiten akademisyenlerden nitel veri toplama teknikleri
kullanilarak veriler toplanmis ve analizleri gergeklestirilmistir. Arastirmada bes arastirma
sorusunun cevabi aranmis ve elde edilen bulgular buna goére sunulmustur. Sonug olarak,
mevcut turizm logosunun degismesi ve yeni bir logonun bulgular 1s1ginda tasarlanmasinin
gerekliligi ortaya ¢ikmustir.
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Keywords Abstract

Gastronomic tourism The demand for gastronomic tourism has increased over the years and it has become a large

market. This market has also become an important competition area for touristic

destinations. Therefore, it is known that countries are also working to address this market

Turkey's tourism logo and gain competitive advantage. Turkey is one of the countries that is working in this

direction to become a gastronomic destination. One of the important tools that reflect the

perception and image of the gastronomy destination is the logo. The aim of this research to

determine the attitudes and opinions of academicians who are one of the stakeholders of

tourism and work in the field of gastronomy, towards the current tourism logo of Turkey

and to reveal their expectations for the logo to be designed in the future. For this purpose,

o data were collected and analyzed by using qualitative data collection techniques from

Makalenin Tiirit academics working in the field of gastronomy. In the study, the answers to five research

questions were sought and the findings were presented accordingly. As a result, the

necessity of changing the existing tourism logo and designing a new logo in the light of the
findings emerged.
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