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Makale Ge¢misi Oz

Gonderim Tarihi: 22.11.2022 Turk mutfak kltiirinde yer alan yoresel uriinler, yeni bir alternatif turizm tird olan ve son
o zamanlarda artarak 6nem kazanan gastronomi turizmi kapsaminda ele alindiginda 6zelde

Kabul Tarihi: 24.12.2022 bolge, genelde de iilke turizmine ve iilkenin tanitimina katki saglamaktadir. Bu baglamda

arastirmanin genel amact TRB2 Kalkinma Bolgesine gelen ulusal ve uluslararasi turistlerin
bolge gastronomisine iliskin tutum, bilgi ve goriislerinin belirlenmesidir. Nicel arastirma
— yaklagimi ile gergeklestirilen arastirmaninin 6rneklemini Van, Mus, Bitlis, Hakkari illerini
Gastronomi turizmi ziyaret eden turistler olusturmustur. Kota ve kolayda érnekleme tekniklerinin bir arada
kullanildig1 arastirmaya 492 ziyaretci katilmistir. Betimsel istatistikler, bagimsiz érneklem
t-testi ve varyans analiz testlerinin kullanildig1 arastirma sonuglar1 bolgeyi agirlikli olarak
TRB2 Bolgesi egitim diizeyi yiiksek, Tiirk ve Iranli turistlerin ziyaret ettigini; turistlerin bolge ve yerel
mutfak bilgilerinin diisiik diizeyde oldugu, bunun 6nemli nedenleri arasinda tanitimin
oldugu belirlenmistir. Buna ek olarak analiz sonuglari, egitim diizeyi yiikseldikg¢e bireylerin
gastronomi turizmine ilgisi, isletmeler hakkindaki goriisleri, yiyecek i¢ecek hakkindaki
gorislerinin daha yiiksek oldugunu gostermistir. Aragtirma sonuglarindan hareketle TRB2
Kalkinma Bolgesi zengin gastronomi kiiltiirliniin tanitimina yonelik adimlarin atilmasi
gerektigi onerilmektedir.
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Ydresel yemekler

Keywords Abstract
Gastronomy tourism Given the regional foods in Turkish culinary culture are considered in the context of
Local foods gastronomy tourism, a new alternative tourism type that has recently gained increasing

importance, it contributes to the tourism and promotion of the region in particular and the
TRB2 region country in general. In this context, the main purpose of the current study is to determine the
attitudes, knowledge, and opinion of national and international tourists visiting the TRB2
Development Region regarding the gastronomy of the region. The study was conducted
with a quantitative research approach on a sample consisting of tourists visiting the
provinces of Van, Mus, Bitlis, and Hakkari. As a sampling technique, both quota and
convenience sampling were used jointly, and 492 visitors participated in the study. Based
on the descriptive statistics, independent sample t-test, and analysis of variance tests, the
results of the study revealed that the region is predominantly visited by Turkish and Persian
tourists with higher education status; tourists' knowledge of the region and local cuisine is
low, and promotion is among the important reasons for this. In addition, the analysis results
indicate that tourists with a higher degree of education are more interested in gastronomy
tourism, have higher opinions about businesses, and have higher opinions about food and
beverages. In line with the results of the study, it is recommended that steps need to be
taken to promote the rich gastronomy culture of the TRB2 Development Region.
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