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Bu calisma, sokak lezzetlerini gastronomi turizmi acisindan bir ¢ekim 6gesi olarak
kullanma, gelistirme ve siirdiirme ¢ercevesinde turistlerin sokak lezzetleri algilari,
tatminleri ile davranis niyetlerinin birbirleri ile olan iligkilerinin arastirilmasini
amaglamistir. Aragtirmanin evrenini Adana’y1 ziyaret eden yerli turistler olusturmaktadir.
TSLA (Turistlerin Sokak Lezzetleri Algilart Olgegi) boyutlarmin hepsi ile TSLT
(Turistlerin Sokak Lezzetleri Tatmin Olcegi) arasinda olumlu y6nde istatistiksel olarak
anlamlr bir etki tespit edilmistir. Turistlerin sokak lezzetleri tatminini en fazla etkileyen
boyutun gida kalitesi oldugu ve onu sirast ile; hijyen, yerellik, hizmet kalitesi boyutlarinin
izledigi goriilmektedir. TSLA boyutlarindan hizmet kalitesi ile TSLDN (Turistlerin Sokak
Lezzetleri Davranis Niyeti Olgegi) arasinda negatif yonde istatiksel olarak anlamsiz bir
iligki tespit edilmistir. Turistlerin sokak lezzetleri davranis niyetini en fazla etkileyen
boyutun gida kalitesi oldugu ve onu sirast ile; hijyen, yerellik boyutlarinin izledigi
gorilmektedir.
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This study aimed to investigate the relationships between tourists' perceptions of street
flavors, their satisfaction and behavioral intentions within the framework of using,
developing and maintaining street flavors as an attraction in terms of gastronomic tourism.
The population of the research consists of domestic tourists visiting Adana. A statistically
significant positive effect was found between all TSLA (The Scale of Perception of Street
Flavors of Tourists) dimensions and TSLT (The Scale of Satisfaction of Street Flavors of
Tourists). It is observed that the dimension that most affects the satisfaction of street flavors
of tourists is the quality of food, and it is followed by the dimensions of hygiene, locality,
quality of service, respectively. A negative statistically insignificant relationship was found
between TSLA dimensions, service quality and TSLDN (The Scale of Behavioral Intention
of Street Flavors of Tourists). It is observed that the dimension that most affects the
intention of tourists to behave in street flavors is food quality, followed by the dimensions
of hygiene and locality, respectively.
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