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Hizmet sektoriinde faaliyet gosteren tarimsal turizm isletmeleri, son yillarda ilgi ¢eken, farkli ve
igerik olarak zengin {riinler/hizmetler sunmas1 bakimindan turistlerin ilgisini ¢ekmektedir.
Ozellikle dogayla i¢ ige, huzurlu ve sessiz bir ortamda, farkl1 aktivitelerle rahatlanmasi, farkli
hobilerin kazanilmasinda firsatlar elde edilebilmesi, iiretilecek tiriinlerle organik ve saglikli gida
tiiketiminin miimkiin olabilmesi, farkli kiiltiirler hakkinda bilgi ve deneyim sahibi olunabilmesi
vb. olanaklarin/hizmetlerin sunulmasi bakimindan tarimsal turizm isletmeleri daha fazla 6ne
cikabilmektedir. Ozellikleri ve sunulan hizmetler nedeniyle tarimsal turizm isletmelerinin
sektordeki pay1 ve onemi, diger iilkelerde oldugu gibi Tiirkiye ekonomisinde de artmaktadir.
Caligsmada; tiretim planlama ve yonetimi ile ilgili yiriitiilen uygulamalarla ilgili olarak uygunluk,
uygulanabilirlik, iiretimde verimlilik ve miisteri/tiiketici memnuniyetinin saglanmasina yonelik
analizlere ve Onerilere yer verilmistir. Sonug¢ olarak, tarimsal turizm isletmelerinin detayli,
stratejik planlamalar ve yonetim siiregleri ile kapasiteleri dogrultusunda tiriin/hizmet {ireterek
faaliyet gosterebilmelerine yonelik analizler ve c¢ikarimlar gelistirilmistir. Ayrica, hizmet
pazarlamast stratejileri dogrultusunda, tarimsal turizm isletmelerinin iiretim planlama/ydnetimi
faaliyetlerini basarili bigimde yiiriitebilmeleri, hedef kitlelerinde memnuniyet olusturabilmeleri
ve daha fazla miisteri kazanabilmelerine yonelik 6neriler sunulmustur.
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Agricultural tourism enterprises operating in the service sector attract the attention of tourists in
terms of offering different and content-rich products/services that have attracted attention in
recent years. Especially in a peaceful and quiet environment, intertwined with nature, being able
to discharge with different activities, obtaining opportunities for acquiring different hobbies,
consuming organic and healthy food with the products to be produced, having knowledge and
experience about different cultures, etc. in terms of providing opportunities/services,
agricultural tourism enterprises can come to the fore more. Based on these emerging
developments, the share of agricultural tourism enterprises in tourism is increasing and their
importance in the Turkish economy is increasing as in other countries' economies. In the study;
analyzes and suggestions for compliance, applicability, efficiency in production and
customer/consumer satisfaction regarding the practices carried out on production planning and
management are included. As a result, analyzes and inferences have been developed for
agricultural tourism enterprises to operate by producing products/services in line with their
detailed, strategic planning and management processes and their capacities. In addition, in line
through service marketing strategies, suggestions have presented for agricultural tourism
enterprises to successfully carry out production planning/management activities, to create
satisfaction in their target audiences and to gain more customer.
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