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Hem ekonomiye hem de istihdama katkisindan dolay: iilkemizde ve diinyada oldukca
onemli bir konumda yer yiyecek icecek igletmeleri gida atiklarinin olustugu yerler arasinda
one ¢ikmaktadir. Gida atiklarinin meydana gelmesi noktasinda etkili olan faktorler arasinda
insanlarin yiyeceklere karsi sergiledikleri neofobi, neofili ve ¢esitlilik arayisi davranislar
etkili olabilmektedir. Neofobi, neofili ve g¢esitlilik arayis1 ile gida atik davraniglari
arasindaki iligkilerin arastirilmasi ¢aligmanin amacini olusturmaktadir. Bu dogrultuda 495
kisiden anket formu ile veri toplanmigtir. Elde edilen genel bulgularin yani sira gida atik
davraniglarinin cinsiyete ve medeni duruma gore farklilastigi tespit edilmistir. Ayrica neofili
ve gesitlilik arayisi ile gida atik davranislart arasinda olumlu iliskiler ortaya ¢ikmis; neofili
egiliminin gida atik davranislar izerinde olumlu etkisi gériilmiistiir. Buna gore neofili ve
cesitlilik arayis1 yiiksek olan katilimeilarin daha az gida atig1 birakma egiliminde oldugu
sonucuna ulagilmistir. Sonuglar 15181nda; bu konuda yapilmasi planlanan ileriki ¢aligmalarda
daha biiyiik veya sosyal ve ekonomik agidan mevcut caligmadan farkli bir 6rneklem grubu
tercih edilebilecegi, kiiltlirleraras1 ¢alisma yiiriitiilerek karsilastirma yapilabilecegi
onerilmektedir.
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Food and beverage businesses stand out among the places where food waste is generated.
Neophobia, neophilia and variety seeking behaviors are among the factors that affect the
formation of food waste. The aim of the study is to investigate the relationships between
neophobia, neophilia and variety seeking and food waste behaviors. In this context, data
were collected from 495 people. It was determined that food waste behaviors differ
according to gender and marital status. Positive relationships emerged between neophilia
and variety seeking and food waste behaviors; Neophilia tendency had a positive effect on
food waste behaviors. It was concluded that participants with high neophilia and high
variety seeking tend to leave less food waste. It is suggested that in future studies planned
to be done on this subject, a larger or different sample group from the current study in terms
of social and economic aspects may be preferred, and a comparison can be made by
conducting an intercultural study.
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