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(Green Key Implementation within the Scope of Green Marketing in Tourism: The Case of
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Makale Ge¢misi Oz

Gonderim Tarihi: 23.10.2022 Caligmanin amaci, yesil pazarlama stratejisi igerisinde, otellerdeki Yesil Anahtar
uygulamasinin roliinii belirlemektir. Arastirmada 6ncelikle konunun kavramsallagtirilmasi
icin literatlir taramas1 yapilarak ikincil kaynaklardan yararlanmilmigtir. Sonrasinda birincil
kaynaklardan yararlanmak tizere; Tiirkiye Cevre Egitim Vakfindan alinan bilgilere gore
Ankara’daki Yesil Anahtar uygulamasma iiye olan otel isletmelerine ulagilmistir.
Yesil pazarlama Ankara’daki 2022 yili Yesil Anahtar 6diillii alti otelden besi goriisme yapmayi kabul
etmistir. Yar1 yapilandirilmis goriigme formu araciyla yiiz yilize yapilan goriismelerden elde
edilen bulgular, betimsel olarak analiz edilmistir. Ayrica izin veren otellerde gdzlem
yapilmistir. Caligmada; Yesil Anahtar’in ¢evreye duyarlilik anlayisi nedeniyle tercih
edildigi, ozellikle yabanci misafirler ve bazi seyahat acenteleri tarafindan otelin tercih
edilmesinde etkili oldugu, otellerin web sitelerinde uygulamaya yer vermeyi planladiklari,
otel icinde ise uygulamayla ilgili gorsellere wve bilgilendirmelere yer verildigi

Kabul Tarihi: 13.12.2022

Anahtar Kelimeler

Yesil otel
Yesil anahtar

bulgulanmustir.
Keywords Abstract
Green marketing The aim of the study is to determine the role of Green Key implementation in hotels within
Green hotel the green marketing strategy. In the research, first of all, secondary sources were used by
making a literature review for the conceptualization of the subject. Afterwards, in order to
Green key benefit from primary sources; according to the information received from Turkey
Environmental Education Foundation, hotel businesses in Ankara that are members of the
Green Key implementation were reached. Five of the six hotels with the Green Key award
Makalenin Turd for 2022 in Ankara agreed to hold interviews. The findings obtained from the face-to-face
Arastirma Makalesi interviews with the semi-structured interview form tool were analyzed descriptively. In

addition, observations were made in hotels that allow. In the study; it has been found that
Green Key is preferred because of its environmental awareness, it is effective especially in
the preference of the hotel by foreign guests and some travel agencies, the hotels plan to
include the implementation on their websites, and the images and information about the
implementation are included in the hotel.
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