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Bu arastirmada &grencilerin restoran se¢imini etkileyen kriterler degerlendirilerek, restoran
secimi iizerinde sosyal gOriiniirliiglin etkisi ortaya konulmasi amaglamigtir. Bu amag
dogrultusunda arastirmanin evrenini Tiirkiye’de gastronomi ve mutfak sanatlar1 alaninda
lisans egitimi olan 6grenciler olugturmaktadir. Arastirmada nicel arastirma yontemlerinden
anket teknigi kullanilarak 388 ogrenciden veriler toplanmistir. Elde edilen verilere
regresyon, T-testi ve Tek yonlu varyans analizi uygulanarak istatistiksel analizler
gergeklestirilmistir. Sonug olarak sosyal goriiniirliigiin restoran seg¢imi tizerinde olumlu bir
etkiye sahip oldugu sonucuna ulasilmistir. Katilimeilarin restoran se¢iminde kullanmig
olduklari sosyal medya araglari ise en ¢ok Instagram, Google, Youtube ve Twitter’dir. Diger
taraftan iletisim kurma, glindemi takip etme, bilgi elde etme ve paylasim yapmak amaciyla
sosyal medyayr kullandigi sonucu ortaya koyulmustur. Ayrica katilimecilarin restoran
seciminde dikkat ettigi etkenler; temizlik, atmosfer, ¢alisanlarin nazik olmasi, servis
standardi, 6deme kolayligi, ¢aliganlarin davranislari, yiyecek lezzeti, siparisin dogrulugu,
calisanlarin yardim severligi, yiyeceklerin sunumu, yiyeceklerin tazeligi ve oturma
ortaminin ergonomik olmasi seklinde belirlenmistir.
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In this study, it was aimed to reveal the effect of social visibility on restaurant selection by
evaluating the criteria affecting students' restaurant selection. For this purpose, the universe
of the research consists of students who have undergraduate education in the field of
gastronomy and culinary arts in Turkey. In the study, data were collected from 388 students
by using the questionnaire technique, one of the quantitative research methods. Statistical
analyzes were performed by applying regression, T-test and One-way analysis of variance
to the obtained data. As a result, it was concluded that social visibility has a positive effect
on restaurant selection. The social media tools used by the participants in restaurant
selection are Instagram, Google, Youtube and Twitter the most. On the other hand,
communicating, following the agenda, It has been revealed that he uses social media to
obtain information and share. In addition, the factors that participants pay attention to when
choosing a restaurant; cleanliness, atmosphere, courtesy of employees, service standard,
ease of payment, behavior of employees, taste of food, correctness of order, helpfulness of
employees, presentation of food, freshness of food and ergonomic seating.
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