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Keywords

Sosyal medya ve teknoloji, insanlar tarafindan gilinliik yasamin normal bir parcasi olarak
goriilmektedir. Bir internet trendi olan ASMR’a (Autonomous Sensory Meridian
Response/Otonom Duyusal Meridyen Tepki) olan ilgi ilk ¢iktig1 andan itibaren katlanarak
artmis ve akabinde ASMR ile baglantili bir¢ok trend ortaya ¢ikmustir. Bu g¢alismada
iniversite Ogrencilerinin  YouTube'da ASMR yemek igerigi izleme deneyimlerinin
arastirilmast amaglanmistir. Arastirmanin  amaci dogrultusunda lisans ve doktora
egitimlerine devam eden 27 6grenci ile Mart-Nisan 2022 tarihleri arasinda yiiz yiize
goriislilmiistliir. Arastirmada nitel arasgtirma ydntemi kullanilmis olup goriisme teknigi
uygulanmistir. Veri toplama aract olarak da yar1 yapilandinlmis goriisme formu
kullanilmistir. Arastirma kapsamina alinan bireylerin beden kitle indeksleri incelendiginde
katilmecilarin yarisinin  (%51.8) normal kilosunda olmasit yeme davranislarinda bir
degisiklik olmadigin1 gosterse de fazla kilolu (%29.7) ve sisman (%14.8) bireylerin de
sayisinin goz ardi edilmemesi gerektigi sonucuna ulagilmistir. ASMR yemek videolar: Kore
ve Hint mutfak kiiltliri basta olmak iizere diinya capinda ¢esitli mutfaklarin tanitiminda
oldukga etkilidir. Sonu¢ olarak ASMR yemek videolar1 geleneksel Tiirk mutfak kiiltiiriiniin
tanitilmasina ve uluslararasi izleyicilerin (potansiyel turistlerin) Tirk mutfaginin yalnizca
kebap ve tiirevlerinden olugsmadigin1 6grenmelerine dnemli dlciide fayda saglayacaktir.
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* Sorumlu Yazar

Social media and technology are seen by people as a normal part of daily life. Interest in
ASMR (Autonomous Sensory Meridian Response), which is an internet trend, has
increased exponentially since its first appearance, and many trends related to ASMR have
subsequently emerged. The present study aimed to investigate university students'
experiences of watching ASMR food content on YouTube. In line with the purpose of the
study, 27 students who continue their undergraduate and doctoral education were
interviewed face-to-face between March-April 2022. Qualitative research method was used
in the study and interview technique was applied. And semi-structured interview form were
held as data collection tool. When the body mass indexes of the individuals included in the
study were examined, it was concluded that the number of overweight (29.7%) and obese
(14.8%) individuals should not be ignored, although half of the participants (51.8%) were
in normal weight, indicating that there was no change in their eating behaviors. ASMR food
videos are very effective in promoting various cuisines worldwide, especially Korean and
Indian cuisine. In conclusion, ASMR food videos will contribute significantly to the
promotion of traditional Turkish culinary culture and to international audiences (potential
tourists) to learn that Turkish cuisine does not only consist of kebabs and its derivatives.
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