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Keywords

Disarida yemek yeme kiiltiirii tiim diinyada giderek yayginlagmaktadir. Artan taleplere
cevap vermek ve karlarini artirmak isteyen restoran isletmeleri sert rekabet kosullarinda
miisteri memnuniyetine odaklanmaktadir. Miisteri memnuniyeti i¢in 6nemli bir faktor olan
restoran atmosferi sadik miisteri kazanilmasina yardimci olmaktadir. Bu g¢alismanin amaci
restoran atmosferinin memnuniyet ve tekrar ziyaret niyeti Uzerindeki etkisini
belirlemektedir. Bu amag¢ dogrultusunda veriler liiks bir restoranin miisterilerinden online
ve yiiz yiize anket araciligi ile toplanmigtir. Arastirmaya 429 miisteri katilmistir. Veriler
SPSS programi ile analiz edilmistir. Sonuglar restoran atmosferinin birgok alt boyutunun
memnuniyet ve tekrar ziyaret niyeti iizerinde etkisi oldugunu gostermistir. Restoran
atmosferinin genel plan boyutunun memnuniyet iizerinde, aydinlatma boyutunun ise tekrar
ziyaret niyeti iizerinde bir etkisi bulunmamistir. Arastirmadan elde edilen veriler
memnuniyet ve tekrar ziyaret niyeti i¢in restoran atmosferinin 6nemli bir faktér oldugunu
gostermektedir. Bu durum restoran isletmecileri ve yoneticileri tarafindan dikkate alinmasi
gereken bir sonuctur.
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The culture of eating out is becoming more and more common all over the world.
Restaurant businesses that want to respond to increasing demands and increase their profits
focus on customer satisfaction under harsh competition conditions. The restaurant
atmosphere, which is an important factor for customer satisfaction, helps to gain loyal
customers. The aim of this study is to determine the effect of restaurant atmosphere on
satisfaction and revisit intention. For this purpose, data were collected from customers of a
luxury restaurant through online and face-to-face surveys. 429 customers participated in
the research. The data were analyzed with the SPSS program. The results showed that many
sub-dimensions of restaurant atmosphere had an effect on satisfaction and revisit intention.
The layout dimension of the restaurant atmosphere did not have an effect on satisfaction,
and the lighting dimension did not have an effect on the intention to revisit. The data
obtained from the research show that restaurant atmosphere is an important factor for
satisfaction and revisit intention. This is a result that should be taken into account by
restaurant operators and managers.
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