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Kadin dostu turizm kavrami farkinda olunan ancak tam anlamiyla agiklanmamus turist dostu
yaklagimlardan biridir. Bu ¢aligmanin amaci, on sekiz yas iistii bireylerin kadin dostu turizm
kavramini hangi metaforlar ile agikladiklarinin belirlenmesidir. Caligmanin diger amaci ise
on sekiz yag istli bireylerin kadin dostu turizm kavramimi agiklamak igin {irettikleri
metaforlarin hangi kategoriler altinda toplandiginin tespit edilmesidir. Caligmanin aragtirma
grubunu Isparta’da yasayan on sekiz yas iistii bireyler olusturmaktadir. Olgiit érnekleme
yontemi ile belirlenen katilimcilardan kadin dostu turizm kavramini bir seye benzetmeleri
ve neden bu benzetmeyi yaptiklarini agiklamalart istenmistir. Arastirmada nitel veriler
kullanilmigtir. Arastirmanin deseni olgu bilimdir. Arastirma sonucunda kadin dostu turizm
kavramini agiklayan 10 kategori ortaya ¢ikmistir. En ¢ok metafor iiretilen kategori kadin
dostu turizmin 6nemi kategorisi olmustur. Diger kategoriler, kadini yansitma, ulasilmasi
gii¢ ideal, yasamsal degerler, toplumsal degerler, rahatlik, giivenlik, 6zgiirliik, hijyen ve
turistik ¢ekicilikler kategorileridir.
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The concept of woman-friendly tourism is one of the tourist-friendly approaches that are
known but not fully explained. The aim of this study is to determine which metaphors
belongs to concept of woman-friendly tourism explanation of individuals over the age of
eighteen. The other purpose of the study is to determine under which categories the
metaphors produced by individuals over the age of eighteen to explain the concept of
woman-friendly tourism are gathered. The research group of the study consists of
individuals over the age of eighteen living in Isparta. The participants, who were
determined by the criterion sampling method, were asked to liken the concept of woman-
friendly tourism to something and explain why they made this analogy. Qualitative data
were used in the research. The pattern of the research is phenomenology. As a result of the
research, 10 categories have emerged that explain the concept of woman-friendly tourism.
The category with the most metaphors was the category of the importance of women-
friendly tourism. Other categories are women's reflection, hard-to-reach ideal, vital values,
social values, comfort, security, freedom, hygiene and touristic attractiveness.
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