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Makale Gecmisi Oz

Gonderim Tarihi:20.05.2022 Kahve tarih boyunca her zaman 6nemli bir i¢ecek olmustur. Sadece {irlin olarak degil, ayn1
zamanda temsil ettigi degerler ve sosyallesme araci olmas1 bakimindan i¢ecekler arasinda

Kabul Tarihi: 18.06.2022 farkl1 bir yere sahiptir. Kahve i¢ilen mekéanlar, kiiresellesme ile beraber ortaya ¢ikan tiretim
ve tiikketim kosullarina ayak uydurmak amaciyla zaman igerisinde degisimlere ugramistir.

Anahtar Kelimeler Yasanan bu degisimler zaman igerisinde kahveciligin farkli nesiller olarak adlandirilmasina

neden olmustur. Ancak bahsi gegen bu nesillerin tam olarak hangi boyutlarla temsil
edildigini inceleyen kapsamli bir ¢aligma bulmak giictiir. Bu noktadan hareketle bu
¢alismanin temel amact kahvecilik nesillerini belirli boyutlar ¢ergevesinde inceleyerek
Birinci nesil kahvecilik ozelliklerini belirlemek ve tanimin1 yapmaktir. Bdylece gerek giinliik hayatta bahsi gecen
ikinci nesil kahvecilik gerekse literatiirde arastirilan kahve isletmelerinin belirli boyutlar cergevesinde
tanimlanmasi ve siniflandirilmasi miimkiin olacaktir. Caligmada kahve hakkinda uzman 14
kisi ile goriisme gergeklestirilmistir.
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Keywords Abstract

Coffee establishments Coffee has always been an important drink throughout history. It has a different place
among beverages not only as a product but also in terms of the values it represents and
being a means of socialization. It has undergone changes over time in order to keep up with
the production and consumption conditions that have emerged with globalization in coffee-
Second generation coffeemaker  drinking places. These changes, which are occured, have led coffeemaker to be called
Third generation coffeemaker different generations over time. However, it is not understood from the literature how
exactly these generations are represented, and there are no studies on the subject. Based on
this point, the main purpose of this study is to examine the coffeemaker generations within
the framework of certain dimensions and to identify and define their characteristics. Thus,

Coffee generations

First generation coffeemaker

Makalenin Tiirii

it will be possible to define and classify the coffee establishments mentioned in the daily
life or researched in the literature within the framework of certain dimensions. In the study
14 people who were experts on coffee, were interviewed.
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