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Makale Gecmisi Oz

Gonderim Tarihi:09.04.2022 Yasanan sosyo-kiiltiirel gelismeler insanlarin yasam bi¢imlerini degistirerek beslenme
aliskanliklarinda hazir ve atistirmalik gida {iriinlerine yonelmelerine neden olmustur. Krem

Kabul Tarihi: 06.06.2022 cikolatanin tiiketicilerin giindelik yasaminda 6nemli yere sahip olmasina karsin marka tercihinde

etkili faktorlere yonelik literatiir tarandiginda kapsamli arastirma yapilmadigi gézlemlenmistir.

Aragtirmadaki amag tiiketicilerin krem c¢ikolata markalar {izerine olan goriis ve diigiincelerini
Anahtar Kelimeler saptayarak, tercihlerini etkileyen faktdrleri belirlemektir. Arastirmada eksi sozliikte krem
cikolata markalarina yonelik 574 sozliik yazarmm yorumuyla olusan veri seti incelemeye
alinmistir. Tiiketici istek ve ihtiyaclarini belirlemede ve pazar arastirmalarinda biiyiik verilerin
Eksi sozlik kullanimz1 her gecen giin artis gostermektedir. Bu baglamda eksi sozliikteki yorumlar biiyiik veri
seti olarak degerlendirilebilmekte ve krem ¢ikolata pazarina yonelik dngorii saglayabilmektedir.
Veriler WebHarvy uygulamas: ile Eksi Sozliik’ten alinarak, Python programinda karsilastirmali
analiz yapilmistir. MAXQDA programi kullanilarak sozliik yazarlarin yorumlart icerik
analizine tabi tutulmustur. Arastirma sonucunda veri setinde 29 farkli marka tespit edilmis;
lezzet, saglik, fiyat basta olmak iizere {ic temel degisken belirlenerek énem dereceleri ve bu
degiskenleri etkileyen faktdrler saptanmustir. Tiiketici nezdinde dnem derecesi en yiiksek olan
faktor findik orani iken kullanilan yagin igerigi, seker miktar1 ve katki maddeleri ikinci sirada
yer almaktadir. Mengei, yerellik, dogallik ve marka benzestirmesi 6ne ¢ikan diger 6nemli
unsurlart olugturmaktadir.
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Keywords Abstract

Cream chocolate The socio-cultural developments experienced have changed the lifestyles of people and have led
Ksi sozliik them to turn to ready-made and snack food products in their eating habits. Despite the fact that

Eksi sozli cream chocolate has an important place in the daily life of consumers, it was observed that there

Consumer behavior was no comprehensive research when the literature on the factors affecting brand preference

was reviewed. The aim of the research is to determine the opinions and thoughts of consumers

on cream chocolate brands and to determine the factors that affect their preferences. In the study,

the data set formed by the interpretation of 574 lexicographers for cream chocolate brands in
Makalenin Tiirii the sour dictionary was examined. The use of big data in determining consumer wants and needs
and in market research is increasing day by day. In this context, the comments in the sour
dictionary can be considered as a large data set and can provide insight into the cream chocolate
market. The data were taken from the WebHarvy application and Eksi Sozlikk, and a
comparative analysis was made in the Python program. The dictionary authors' comments were
subjected to content analysis using the MAXQDA program. As a result of the research, 29
different brands were identified in the data set; Three basic variables, especially taste, health
and price, were determined and their importance levels and the factors affecting these variables
were determined. The most important factor for the consumer is the hazelnut ratio, while the
content of the oil used, the amount of sugar and additives take the second place. Origin, locality,
naturalness and brand assimilation are other important elements that draw attention.

Arastirma Makalesi

* Sorumlu Yazar
E-posta: osman.berk@selcuk.edu.tr (O. N. Berk)

DOI:10.21325/jotags.2022.1031

1066



