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Gastronomi turizmi, diinyada hizla biiylimekte olan kiiltiir turizmi pazarmin 6nemli bir alanidir
ayrica ekonomik kalkinmanin da en giiglii araglarindan biridir. Son yillarda yapilan pek ¢ok
arastirmada seyahat edilen destinasyona ait mutfak kiiltlirliniin seyahat deneyiminin 6nemli bir
boliimiinii olugturdugu iizerinde durulmustur.

Bu calismanin temel amaci; destinasyonlarin pazarlanmasinda gastronominin etkisinin
arastirilmasidir. Arastirma Istanbul ilinde faaliyet gosteren 93 adet A grubu seyahat acentesi
iizerinde gergeklestirilmistir. Bu ¢alismada, Tiirkiye’nin ve Istanbul’un pazarlanmasinda, marka
degeri ve imaj olusturmada gastronominin rolii lizerine nicel bir aragtirma yapilmustir. Bulgular ilgili
literatiir ~ esliginde  incelenmistir. ~ Arastirmanm  sonucunda; gastronominin, Istanbul’un
pazarlanmasinda giiclii bir imaj ve marka degerinin oldugu anlagilmugtir. Istanbul’un Osmanl Saray
Mutfag1 ve Tirk Mutfag ile pazarlanabilecegi, gastronomi turizmine katilanlarin gelir seviyesinin
yiiksek oldugu, 35- 55 yas ve 55 yas lizerindeki turistler tarafindan tercih edildigi saptanmigtir.
Gastronomi turizminin diger turizm cesitleri ile entegre edilebilecegi ve bolgesel kalkinmada 6nemli
bir rol oynadigi sonuglarina ulasilmstir.
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Gastronomy tourism, besides being the most important means of economic development, it is also
the most significant part of the fastly developing cultural tourism market. Many recent researches
emphasized that the culinary culture of a target destination has a significant part in the travel
experience. The initial aim of this work is to research the effect of gastronomy on the marketing of
destinations. The research has been made in Istanbul on 93 type a travelling agencies. This research
focuses on a quantative feedback of the role of gastronomy in forming a positive feedback on the
forming of an expression and a label value in the marketing of Turkey and Istanbul. The findings
have been researched in relevance to the related literature. The result of the so-called research proves
that by means of marketing Istanbul, gastronomy has a strong image and brand value. Results also
indicate that it might be possible to market Istanbul through Ottoman Palace cuisine and Turkish
tourism and that people who take part in culinary tourism are mainly tourists between 35-55 or upper
ages who have a high level of income. Results also show that gastronomy tourism could be
integrated into other tourism types, which would boost local development.
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