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Son zamanlarda geleneksel medya ve sosyal medya araglarinin etkisiyle popiiler hale gelen
gurme kavrami, Fransizca'daki gourmet kelimesinden gelmekte ve Tiirk Dil Kurumu
tarafindan 'tatbilir' olarak ifade edilmektedir (TDK Sozliikleri, 2020). Bu ¢aligmanin amaci
Gastronomi ve Mutfak Sanatlar1 6grencilerinin "Gurme" kavramina yonelik algilarim
metaforlar araciligiyla ortaya ¢ikarmaktir. Bu amagla “Gurme ......... benzer; Anadolu
Universitesi Gastronomi ve Mutfak Sanatlari dgrencilerine 2018-2019 egitim-6gretim yili
bahar doneminde verilen formlarda yer alan ciimleleri tamamlamalart istenmistir.
Arastirmaya farkli siniflardan 76 6grenci  katilmigtir. Arastirma nitel arastirma
desenlerinden fenomenoloji deseni ile ger¢eklestirilmis olup, elde edilen veriler metafor ve
icerik analizi teknigi ile ¢6ziimlenmistir. Analiz sonucunda arastirmada gegerli yanit veren
70 dgrencinin 39'u erkek, 31'i kadindir. Ogrencilerin 'gurme' kavramina iliskin toplam 58
metafor iirettikleri goriilmistiir. Kavram i¢in gelistirilen 50 metafor 3 farkli kavramsal
kategoride, gelistirilen 8 metafor ise igerik acisindan diger metaforlardan bagimsiz
goriildigi i¢in diger kategorisi altinda degerlendirilmistir. Arastirma sonucunda
Gastronomi ve Mutfak Sanatlar1 Boliimil 6grencilerinin 'gurme' kavramu ile ilgili temel bir
altyapiya sahip olduklar1 soylenebilir.
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The concept of gourmet, which has recently become popular with the influence of
traditional media and social media tools, comes from the French word gourmet and is
expressed as 'tasting' by the Turkish Language Association (TDK Dictionary, 2020). The
aim of this study is to reveal the perceptions of Gastronomy and Culinary Arts students
towards the concept of "Gourmet" through metaphors. For this purpose, “Gourmet .........
is similar; Anadolu University Gastronomy and Culinary Arts students were asked to
complete the sentences in the forms given in the spring semester of 2018-2019 academic
year. 76 students from different classes participated in the research. The research was
carried out with the phenomenology design, one of the qualitative research designs, and the
data obtained were analyzed with the metaphor and content analysis technique. As a result
of the analysis, 39 of the 70 students who gave valid answers in the study were male and
31 were female. It was observed that the students produced a total of 58 metaphors related
to the concept of 'gourmet'. 50 metaphors developed for the concept were evaluated in 3
different conceptual categories, and 8 developed metaphors were evaluated under the other
category since they were seen as independent from other metaphors in terms of content. As
a result of the research, it can be said that the students of the Gastronomy and Culinary Arts
Department have a basic background on the concept of 'gourmet'.
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