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Makale Gecmisi Oz

Gonderim Tarihi:27.03.2022 Festivaller, insanlarin onceden planlanmis belirli giin ve saatlerde, belirli bir amaci
gerceklestirmek veya kutlama yapmak icin cesitli aktiviteleri deneyimledigi, eglendigi ve

Kabul Tarihi: 09.05.2022 gesitli sosyal cevrelerle iletisim kurdugu etkinliklerdir. Gastronomi festivalleri, bir
destinasyonun yoresel yiyeceklerinin siirdiiriilebilirligini saglamak amaciyla yilin belirli

Anahtar Kelimeler donemlerinde gerceklestirilen ve yoresel yemek deneyimlerinin yapildig: etkinliklerdir.

Yemek imaj1, yemek deneyimleri sonucunda olusan imajdir. Destinasyon imaji1 ise bir
destinasyonda yapilan tiim deneyimlere yonelik olusan imajdir. Hatay ili sahip oldugu
zengin yemek mirasindan dolayi ulusal ve uluslararast pek ¢ok gastronomi festivalinin

Gastronomi festivalleri

Yemek imaj1

Destinasyon imajt diizenlendigi aymi zamanda yemek imajini evrensel olarak tanitmayi basarmis bir
Hatay destinasyondur.

Keywords Abstract

Gastronomy festivals Festivals are events where people experience various activities, have fun, and communicate

with various social circles in order to realize a specific purpose or celebrate on certain pre-

Food image . ) ..
o planned days and times. Gastronomy festivals are events that are held at certain times of

Destination image the year in order to ensure the sustainability of the local foods of a destination and where

Hatay local food experiences are made. Food image is the image formed as a result of food

experiences. Destination image, on the other hand, is the image formed by all experiences

in a destination. Due to its rich food heritage, the province of Hatay is a destination where
Makalenin Tiirii many national and international gastronomy festivals are held, and at the same time, it has
managed to promote its food image universally.
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