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Makale Gecmisi Oz

Gonderim Tarihi: 18.02.2022 Turizmde 6nemli atilimlarm yasandigi 1990°1 1 yillar itibariyle deniz-kum-giines konseptli
turizm aktiviteleri giinlimiizde farkli turizm trendleriyle yarig halindedir. Gastronomi

Kabul Tarihi: 26.03.2022 turizmi ise her gecen giin yeni gelismelerin yasandigt bir alternatif turizm cesididir.

Gastronomi turizmi turistlerin merak edilen yerel mutfak kiiltiirlerini yakindan tanima firsati
elde ettikleri Ozel ilgi turizmidir. Bu c¢aliymada gastronomi turizmi ve pazarlama
kavramlarinin iliskisi {izerinde durulmustur. Gastronomi turizmi, destinasyonlarin
Pazarlama cazibesinin arttiran 6nemli bir faktordiir. Destinasyonlarin tasidigi gastronomi turizmi
potansiyelinin agiga cikartilmasinda, basarili pazarlama stratejilerinin katkis1 biiyiiktiir.
Destinasyon pazarlanmasinda gerceklestirilen pazarlama faaliyetleri incelenerek mevcut
Gastronomi turizmi durumun analizi gergeklestirilmistir. Avrupa’da gastronomi turizmi kapsaminda
gerceklestirilen pazarlama faaliyetleri arastirilmigtir. Bu baglamda Tiirkiye’deki pazarlama
faaliyetleri de incelenerek Avrupa’yla farkliliklart {izerine durulmustur. Calisma
kapsaminda iilkemizde gastronomi turizmine iliskin gergeklestirilen pazarlama
faaliyetlerindeki eksikliklerin tespit edilerek gelistirilebilmesine olanak saglamasi
amaglanmigtir. Nitel yontemin tercih edildigi calismada betimsel analiz tekniginden de
yararlanilmistir. Derleme tiiriindeki bu makalenin gelecek ¢aligmalara yol gosterici olacag:
diisiiniilmektedir.
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As of the 1990s, when important breakthroughs were experienced in tourism, tourism
activities with the concept of sea-sand-sun are in competition with different tourism trends
Gastronomy today. Gastronomy tourism, on the other hand, is an alternative tourism type where new
developments are experienced every day. Gastronomy tourism is a special interest tourism
where tourists have the opportunity to get to know the local cuisine cultures closely. In this
study, the relationship between gastronomic tourism and marketing concepts is
emphasized. Gastronomy tourism is an important factor that increases the attractiveness of
o destinations. Successful marketing strategies have a great contribution to revealing the
Makalenin Tiri gastronomic tourism potential of destinations. The current situation was analyzed by
examining the marketing activities carried out in the destination marketing. Marketing
activities carried out within the scope of gastronomic tourism in Europe have been
researched. In this context, the marketing activities in Turkey were also examined and its
differences with Europe were emphasized. Within the scope of the study, it is aimed to
determine the deficiencies in the marketing activities related to gastronomy tourism in our
country and to enable them to be developed. In the study in which the qualitative method
was preferred, the descriptive analysis technique was also used. It is thought that this review
article will guide future studies.
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