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Kiiresellesmenin bir sonucu olarak sektorler/uluslar ve hatta sehirler arasi artan rekabet
nedeniyle pazarlama faaliyetleri her alanda ¢ok daha 6nem kazanmis ve kazanmaya da
devam etmektedir. Diger sektorlerde oldugu gibi kiiresel alanda yasanan bu rekabette yer
edinebilmek icin turizmde de pazarlama faaliyetlerinin etkin sekilde yiiriitiilmesi
gerekmektedir. Bu anlamda destinasyonlarin tanitilmasinda ara¢ olarak kullanilabilecek
yeteneklerden bazilar1 gastronomi unsurlar1 ve gastronomi kimligi olarak nitelendirilebilir.
Caligmanin yontemini nitel aragtirma yontemlerinde siklikla kullanilan dokiiman analizi
olusturmaktadir. Bu baglamda ilk olarak, Smith ve Xaio’nun (2008) “Mutfak Turizmi
Kaynaklar1 Tipolojisi” modelinden yola ¢ikilarak UNESCO Gastronomi Sehri olarak
Yaratici Sehirler Agi’na Tiirkiye’den dahil olmus olan Hatay, Gaziantep ve Afyonkarahisar
destinasyonlarmnin gastronomi unsurlar1 incelenmistir. ikinci olarak ise bu destinasyonlarin
Harrington’in  (2005) “Gastronomi Kimligi” modelinden yola ¢ikilarak gastronomi
kimlikleri tespit edilmeye g¢alisilmistir. Bunun igin, Oncelikle gastronomik unsurlar ve
gastronomi kimligi kavramsal agidan ele alinmis; sonrasinda ilk modele dayali olarak
karsilastirmal1 bir tablo diizenlenmis ve ikinci modele dayali olarak gastronomi kimlikleri
ortaya konmustur. Calismanin sonu¢ kisminda ise {i¢ destinasyonun sahip oldugu
gastronomi unsurlar1 ve ortaya c¢ikan gastronomi kimlikleri karsilastirilmig ve
destinasyonlara yonelik oneriler getirilmistir.
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As a result of globalization, marketing activities have gained and continue to gain much
more importance in every field due to the increasing competition between sectors / nations
and even cities. As in other sectors, marketing activities must be carried out effectively in
tourism in order to have a place in this competition in the global arena. In this sense, some
of the abilities that can be used as a tool in the promotion of destinations can be described
as gastronomy elements and gastronomy identity. The method of the study is document
analysis, which is frequently used in qualitative research methods. In this context, firstly,
the gastronomic elements of Hatay, Gaziantep and Afyonkarahisar destinations, which have
been included in the Creative Cities Network as UNESCO Gastronomy City, from Turkey,
based on the "Typology of Culinary Tourism Resources" model of Smith and Xaio (2008).
Secondly, the gastronomic identities of these destinations were tried to be determined by
starting from Harrington's (2005) "Gastronomic Identity" model. For this, first of all,
gastronomic elements and gastronomic identity are conceptually discussed; Afterwards, a
comparative table was prepared based on the first model and gastronomy identities were
revealed based on the second model. In the conclusion part of the study, the gastronomic
elements of the three destinations and the emerging gastronomy identities were compared
and suggestions were made for the destinations.
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** By calisma, Tiirkiye deki Unesco Gastronomi Sehirlerinin Igerik Analizi ile Kimliklerinin Kesfedilmesi” isimli yiiksek lisans tezinden tiiretilmistir.
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